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e are pleased to present the sixteenth edition 

of the “Responsible business in Poland. Best 

practices” report. We want to express our 

gratitude for your engagement and work that 

has made it possible. It is the only review of corporate activity 

in Poland of this kind and an endless source of inspiration for 

both those looking for their path towards socially responsible 

business and organisations looking for new partners in imple-

menting their ideas and activities. The “Responsible business 

in Poland. Best practices.” report, however, represents only 

part of the knowledge we have. A more detailed review of the 

practices can be found in our database published at our web-

site odpowiedzialnybiznes.pl/dobre-praktyki. Since last year 

the CSR activities in the database are additionally presented in 

the context of Sustainable Development Goals (SDGs). 

This year’s report introduces a couple of novelties. First of all, 

considering the received requests and the wish to reach the wid-

est possible audience, we have started the call for submissions 

several weeks earlier than before, which is in November. And 

the decision proved just right. The number of new and long-term 

practices submitted surprised even the team of the Responsible 

Business Forum, even though we always hope to beat a new 

record. This time we have received 639 new and 551 long-term 

practices, which is a 39% and 32% rise, respectively, compared 

to the previous edition. Another new element is the submissions 

by 50 small and medium-sized companies, which confi rms that 

CSR can be implemented in any organisation, regardless of 

its size. Another novelty is the presentation of the long-term 

practices in the context of Sustainable Development Goals, 

following suit last year’s presentation of new practices, since we 

think long-term approach is a key to implement Agenda 2030. 

When analysing the practices in the context of SDGs, we clearly 

see how eager companies are to invest in education – Goal 4: 

Good quality education with almost 330 practices. Another two 

popular goals are: Goal 3: Good health and quality of life and 

Goal 8: Economic growth and decent work, which is a change in 

comparison to last year. The least practices were linked to Goal 

14: Life under water.

The report retains the traditional division of the publication into 

seven ISO 26000 areas. Similarly to previous years, most new 

and long-term practices are linked to social involvement and 

development of local communities. They are often criticised for 

being overly simple and basic, but it is not always necessarily 

the case. They may concern many aspects, support the devel-

opment of competencies of various groups – including groups 

at risk of social exclusion, build partnerships and social capital, 

respond to vital challenges. Companies may truly pay debt 

to their social environment by engaging in them. The natural 

environment also takes a high rank when it comes to the areas 

of companies’ interest. Practices related to circular econo-

my and zero waste are also on the rise. Other practices show 

(from a tool to calculate compensation to a newspaper issued 

in the employees’ national language), that companies in Poland 

recognise the potential of immigrants from Ukraine present on 

the Polish job market. When comparing the number of practices 

regarding the workplace to last years, we see an almost 100% 

rise. It seems to confi rm the “employee market” coming to life 

right in front of our eyes. 

As always, our publication is accompanied by a review of the 

most important CSR events in Poland, publications, studies and 

press articles from Poland and around the world (this year addi-

tionally including Internet publications). We are pleased to have 

cooperated with such outstanding authors as: Adam Bodnar, 

PhD, Commissioner for Human Rights; Magdalena Rojek-Now-

osielska from Wrocław University of Economics; Bolesław 

Rok from Kozminski University and Piotr Wachowiak from the 

Warsaw School of Economics; Karina Diłanian-Pinkowicz from 

the Polish Humanitarian Action and – last but not least – Irena 

Moozova from the European Commission. I strongly encourage 

you to read their articles. The scope of covered topics is broad: 

business and human rights, business engaged in humanitarian 

actions, effectiveness of CSR practices measurement, diversity, 

responsible universities or circular economy to name a few. This 

year we also invited Paulina Malaczewska, the winner of Verba 

Veritatis competition supported by the Responsible Business 

Forum, to work with us. The contribution of the Responsible 

Business Forum team could not be missed, including an article 

by its president Dominika Bettman, who looked at business co-

operation. Such was also the subject of CSR Marketplace, where 

this Report was presented for the fi rst time. 

I hope our Report will be an interesting read and will encourage 

you to introduce further activities in the area and inspire new 

sector and cross-sector partnerships that will be described in 

our next report.

W

Copyright by Forum Odpowiedzialnego Biznesu, Warsaw 2017. 
Responsible Business Forum

Szpitalna 20/5, 00-031 Warsaw

tel. +48 (22) 627 18 71, tel/fax: +48 (22) 627 18 72

biuro@fob.org.pl

www.responsiblebusiness.pl

For more information about Report mail us at: biuro@fob.org.pl

“Responsible business in Poland 2017. Good practices” 
Report is a summary of the activities undertaken by 
companies, institutions and non-governmental organizations 
in the domain of corporate social responsibility and 
sustainable development. Report is an abstract of all the 
events that took place last year in Poland, in regard to these 
issues. A core element of the publication are corporate 
good practices – this year Report contains 1190 good 
practices from areas in according to ISO 26000 standard: 
Organizational governance, Human rights, Labour practices, 
The environment, Fair operating practices, Consumer issues, 
Community involvement and development. They are inspiring 
examples of principles of responsibility application in all 
sections of business – in the workplace, towards market, 
society, and environment. In addition, the Report contains 
articles and experts’ statements, analysis, opinions and 
review of last year events, research results review, and press 
publications overview.

Marzena 
Strzelczak
GENERAL DIRECTOR, 

MEMBER OF THE MANAGEMENT BOARD 

OF THE RESPONSIBLE BUSINESS FORUM

Dear Ladies and Gentlemen,
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#CSRwPL2017
2017 marked 30th anniversary of the historic Brundtland re-

port publication. The report introduced the concept of sustain-

able development into the public debate in its contemporary 

sense. Last year was also the second year of implementation 

of Sustainable Development Goals (SDGs). It seems that busi-

nesses want to seize this opportunity to involve in the search 

for solutions that will ensure a harmonious development of 

companies and their environment, with SDGs as a compass for 

sustainable development, regardless of the nature and loca-

tion of the organisation.

I .  S D G
The latter is confi rmed, among others, by a multitude of 

cross-sector initiatives devoted to the achievement of the 

goals that UN or UN-related agencies (UNIC, UNICEF, WHO, 

UNEP/GRID or Global Compact) have undertaken in coopera-

tion with NGOs, businesses and administration units. The ef-

forts of public administration and the national coordinator for 

the implementation process of Agenda 2030 at the governmen-

tal level, i.e. the Ministry of Development (currently the Min-
istry of Entrepreneurship and Technology), also contributed 

to the popularisation of the subject. The Ministry initiated the 

“Partnership for the Implementation of Sustainable Develop-

ment Goals” – a voluntary declaration of private sector rep-

resentatives and all the organisations, inspiring companies to 

take up new challenges. The project attracted great interest. 

2017 was also the year of numerous meetings and educational 

workshops aimed at popularizing SDGs that companies con-

sider particularly important for their business activities. Long-

term initiatives have also emerged, such as the 17/17 campaign 

by CSR Consulting, implemented in a broad cross-sector part-

nership. In the 15th edition of the report “Responsible Busi-

ness in Poland. Best practices” once again we have received 

a record-high number of project submissions. There has also 

been some new development – all the new business practices 

are presented in the context of the Sustainable Development 

Goals. This will certainly make it easier for those interested to 

fi nd not only inspiration but also new partners to implement 

practices aimed towards the achievement of SDGs. 

I I .  N O N - F I N A N C I A L  R E P O RTI N G  
This was another matter of interest for the CSR world in 2017. 

It is worth noting that the introduction of Directive 2014/95/

EU (amending Directive 2013/34/EU) as regards disclosure of 

non-fi nancial and diversity information has moved this issue 

from the responsibility of communication, corporate social re-

sponsibility and HR teams to boards of directors and investor 

relations. Numerous companies were present at all the events 

related to the Directive, and they also addressed many ques-

tions at the Ministry of Finance responsible for its implemen-

tation in Poland. It is worth stressing the great commitment of 

the Ministry of Finance, as well as the educational role of the 

Ministry of Development, both strongly involved in the subject 

through e.g. the organisation of conferences and publication 

of the second edition of the Guide on reporting. The guide was 

prepared by the working group on monitoring CSR trends, set 

up by the Corporate Social Responsibility Group. 

2017 also marked the publication of the Non-fi nancial Infor-

mation Standard (NIS), developed by the Reporting Standards 
Foundation and the Association of Listed Companies (SEG) in 

cooperation with a number of institutions and organisations. It 

is worth emphasizing the latter – a coalition for the promotion 

of reporting involving administration, various types of organi-

sations, such as the already mentioned SEG, the Responsible 
Business Forum, the Polish Chamber of Certifi ed Auditors, 
and lastly consulting companies. Although the Act itself gives 

a great deal of fl exibility in the way the extended non-fi nancial 

information is provided, it will undoubtedly increase the sig-

nifi cance of the topic. 

The fi rst shifts were visible in 2017.  A record number of 44 

reports were submitted in the “Social Reports” competition, 

organised by the Responsible Business Forum and Deloitte. 

In the following years we should expect further developments, 

although some companies, without previous experience in this 

area, will probably begin to fulfi l their duties by preparing only 

the bare minimum. Another novelty is the emergence of online 

tools for collecting non-fi nancial data, such as SMART CSR or 

Diaphane Software applications.

I I I .  D I V E R S IT Y  
The new regulations on non-fi nancial and diversity information 

disclosure additionally require large listed companies to re-

veal what diversity policy measures they implement in relation 

to administrative, management and supervisory positions (or, 

if they have no such measures in place, explain why). It can 

therefore be expected that companies will become more inter-

ested in managing diversity in the workplace, which should ul-

timately contribute to increasing the representation of women 

in managerial positions at various levels. This issue has been 

more and more eagerly addressed by businesses in various 

contexts in the recent years. Poland seems of be one the Eu-

ropean leaders with respect to gender equality, for example 

based on comparisons of remunerations for women and men. 

While we are also among the leaders in terms of women hold-

ing senior positions (as per last year’s “Women in Business 

2017” survey), at the highest managerial levels women in Po-

land still have only 15.2% share in supervisory boards, while 

as few as 6.3% head companies’ management boards (out of 

over 480 listed companies in the GPW main market; as per last 

year’s global survey by Deloitte), so there is still a lot to do in 

this respect.  

Numerous initiatives for building women’s networks, such 

as SheXO Deloitte or mentoring programmes, such as Vital 
Voices, show the business is interested in the topic. Another 

attempt to achieve gender equality in economic terms are the 

initiatives carried out to increase women’s entrepreneurship, 

such as the Network of Entrepreneurial Women or the Con-
gress of Women. The latter prioritises gender equality in pub-

lic life, but also addresses the issue of equal opportunities in 

the workplace. 

There are more and more such and similar initiatives in fa-

vour of gender equality, however, systemic diversity manage-

ment and building friendly, inclusive workplaces on this basis, 

strengthening innovation and competitive advantages is still 

not very popular in Polish companies. Taking into account the 

demographic challenges of the Polish labour market, this sit-

uation should change in the near future rather than in the long 

term. Some companies are now already clearly concerned 

about the lack of job applicants. 

Of course, business has the most important role to play, but 

administrative regulations and the activities of non-govern-

mental organisations can be a great deal of support. In 2017 we 

celebrated the fi fth anniversary of establishing the Diversity 

Charter in Poland, and for the fi rst time we also awarded the 

“People who change business” prize in the “diversity” cate-

gory. At the end of the year there were more than 210 signa-

tories of the Charter. Among them there were four new local 

governments (after Słupsk and Poznań): the cities of Wrocław, 

Częstochowa and Gdańsk, and the Lower Silesian Voivodship. 

Popularisation of diversity management in Poland, similarly to 

non-fi nancial reporting, requires a broad coalition of various 

circles. When it comes to strengthening the role of women, this 

is partly already the case. It is now important for companies 

to take action also on other potential grounds for discrimina-

tion. Initiatives such as the Diversity Congress (held by Henkel 
Polska and Be.Navigator), which has been a source of inspira-

tion and specifi c business practices for many years, are all the 

more valuable. It is also worth mentioning that the Task Force 

Come CloSeR to Disability group, part of the Managers of the 
Future MOFFIN Foundation, has developed a very useful guide 

for companies Accessible company - accessible environment. 

I V.  H U M A N  R I G HT S ,  E TH I C S , 
W H I S TLE B LOW E R S  
Counteracting corruption and respecting human rights are the 

areas which have been identifi ed, among others, as obligatory 

in the new regulations on disclosing non-fi nancial data. The 

topic will become ever important, therefore initiatives are re-

quired to improve business understanding. 

At the end of May 2017, the Council of Ministers adopted the 

National Action Plan (KPD) for the implementation of the UN 

Guiding Principles on Business and Human Rights 2017-2020. 

Thanks to the cooperation of the Ministry of Development with 

the Polish Institute of Human Rights and Business (PIHRB), a 

conference was held to present the KPD and to discuss how to 

implement the envisaged measures effectively, and what ele-

ments should be included in the legislation. A separate session 

with the participation of representatives of the Stefan Batory 
Foundation, the coordinator of the “Responsible State” Pro-

gram, was dedicated, among others, to whistleblowers. Ac-

cording to the 2017 draft Act on transparency in public life, the 

Polish legal system is soon to include the concept of a whis-

tleblower. Legislative work on the law is still in progress, but 

the defi nition of the role of a whistleblower and the decisions 

concerning the principles of granting this status and its pro-

tection will have an impact on the further development of this 

issue in Poland.

Last year, the Global Compact Ethics Ombudsmen Coali-
tion also continued its work under the “Business and Human 

Rights” Program. The number of signatories to the Minimum 

Standard of the Global Compact Ethics Programme is con-

stantly growing. The Working Group on Ethics and Standards 

of Responsible Business Conduct at the CSR Group at the Min-

istry of Development also continued its activities and October 

conference summarised its work. The Declaration of Corpo-
rate Social Responsibility prepared by the working group on 

education and CSR promotion, coordinated by the Responsible 

Business Forum, increased the interest in the area of social 

and environmental responsibility in higher education. The de-

bate on responsibility and ethics in the fi nancial sector is on-

going and the Conference not irresponsible (Nienieodpowied-
zialni) has once again attracted a wide range of stakeholders. 

V.  C I RC U L A R  ECO N O M Y
Circular economy is a recurring talking point at many confer-

ences, debates and workshops about new business models. In 

2017, the Ministry of Development worked on the “Roadmap for 
the transformation towards a circular economy”, prepared 

by a cross-ministerial Circular Economy Team. UNEP/GRID, 

together with Coca-Cola HBC Polska, conducted a series of 

workshops devoted to the subject with the participation of rep-

resentatives of business, public institutions, science, non-gov-

ernmental and consumer organisations. The Coalition for cir-
cular economy Reconomy is also vibrant. In 2017, the Coalition 

published their next report entitled Circular economy - business 

and consumer on the route of change, summarizing current ed-

ucational, organisational and systemic challenges. Companies 

undertake internal and external (less frequent) educational 

activities, such as the Stena Circular Economy Award. There 

is a prevailing belief that circular economy can have the great-

est impact on economic reality, especially in the long term, but 

there are still too few examples of real business activities. It is 

also worth noting that it is one of few topics concerning the en-

vironment widely discussed in Poland. Renewable energy and 

climate change are not discussed widely enough. 

V I .  N E W  T E C H N O LO G I E S , 
H AC K ATH O N S ,  S TA RT- U P S  A N D  O E E
Each of the fi ve themes is refl ected in both publications and 

CSR events in 2017, although for obvious reasons only some of 

them are included in this summary. Interestingly, we can also 

identify areas which, although not directly related to corporate 

Marzena 
Strzelczak
RESPONSIBLE 

BUSINESS FORUM

Marta 
Borowska
RESPONSIBLE 

BUSINESS FORUM
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social responsibility, have the potential to build a more sus-

tainable future. New technologies that can support the fi ght 

against exclusion and discrimination (but can also be discrim-

inatory) are one of such broad topics. Hackathons were used 

to promote SDGs. The fi rst such project in Poland was initiated 

by Kompania Piwowarska and BGŻ BNP Paribas bank. In 2017, 

ChallengeRocket in cooperation with the Responsible Busi-
ness Forum, under the auspices of the UN Information Centre 

published its Hackathon CSR Guide. Another area to consider is 

start-ups, already changing the big business landscape. 

Discussions continue about the responsibility of companies 

and the need to go beyond compulsory regulation. On the one 

hand, there is the question of economic power of corporations, 

especially the power of innovation of technological giants, and 

environmental and social challenges facing the world; on the 

other hand, there is responsibility of leaders, leadership and 

trust necessary to build social capital – the foundation of inno-

vative economies and inclusive organisations. These debates 

are also held in Poland. In 2017, House of Skills published an 

interesting report entitled Problems and Challenges in Organi-

sations - The Importance of Social Capital in cooperation with the 

Polish Chamber of Commerce and the Responsible Business 
Forum. The third edition of the nationwide Design Thinking 
Festival was devoted to building public trust. There was also 

the next edition of the Open Eyes Economy Summit, the Con-
gress of Economics of Values, whose organisers have the am-

bition to show that “the time has come to change the economy 

of greed into the economy of values”. Sounds familiar?

We want to extend our gratitude for cooperation to: 
Karolina Długosz, Łukasz Makuch, Przemek Oczyp, 

Agata Raichel-Rudnicka, Barbara Tęcza.

Cooperation 
for sustainable 
development

In today’s economy, implementation of innovative solutions, 

also in the fi eld of sustainable development, requires co-

operation between various entities. Today’s companies 

face complex social and environmental challenges in their 

operations, their path is sometimes winding and diffi cult and 

taking the journey alone can be strenuous. Therefore, it is 

worthwhile to learn from different organisations and institu-

tions. The key to success is cooperation and a common busi-

ness language.

To me, industry cooperation means the company is far-sighted 

about the future. An example that is close to my heart is Sie-

mens’s development of a zero-carbon transportation system, 

which is one of the ways to reduce smog and toxic gases emis-

sion. Modern technologies in transportation are developed in 

cooperation with the automotive and electronics industries. 

Electronics ensures road safety, environmentally-friendly 

solutions, as well as synchronisation of traffi c control and re-

duction of car exhaust emissions. The electronics industry also 

works in perfect harmony with the construction and chemical 

industries: eco-friendly materials and intelligent automation 

solutions (including Siemens system for comprehensive ener-

gy saving) all ensure minimum energy consumption, optimum 

comfort and maximum effi ciency. Companies aware of their 

responsibility for the environment are looking for pro-ecolog-

ical solutions that will bring both fi nancial and environmental 

benefi ts in the future.

Reducing CO
2
 and greenhouse gas emissions plus recycling 

can simultaneously reduce costs by up to 8% of the company’s 

annual turnover. According to Deloitte’s calculations, transi-

tion to a circular economy could generate EUR 600 billion in 

savings benefi ting businesses and all of us. The European Un-

ion generates around 2.5 billion tonnes of waste, which gen-

erates more than €700 billion in costs per year. According to 

the Polish Central Statistical Offi ce data, only 55% of municipal 

waste was recovered in Poland in 2015 and less than 25% was 

recycled. 

According to my observations, there is a need for extensive ed-

ucation in material and energy recovery at every point of the 

product roadmap. Highly developed EU countries treat waste 

as a valuable resource, drawing heavily on scientifi c research 

to do so. Meanwhile, in Poland waste is often underestimated. 

Companies in Poland can also benefi t from recycling if they de-

cide to use existing research or conduct their own studies. The 

challenge is fear. The fear of innovative solutions. 

Companies start costly investments provided that their solu-

tions will be implemented. Implementation of sustainable cit-

ies requires that local governments cooperate with business, 

while observing the principles of granting various companies 

equal access to the projects. Urban transportation and health-

care are the sectors to start with.  

When considering business activity, circular economy cannot 

be completely separated from the corporate social responsi-

bility, because the concern for social interests and environ-

mental protection lie at the heart of the latter. It is important 

that the company identifi es with certain values and consciously 

participates in the process of social and economic recovery of 

resources. We must understand that the journey of a thou-

sand miles begins with a single step. If companies decide to 

adopt best practices, they will grow in strength and build their 

competitive advantage based on circular economy, with profi ts 

generated as a side-effect. 

A company’s success depends on the customer who receives 

the product. The product is the answer to the customer’s 

needs, so in order to get to know these needs, it is necessary 

to contact the customer. A company can improve its product 

based on the acquired feedback, so it is worth developing ef-

fective communication channels for the benefi t of both parties 

– the company will quickly respond to market needs and the 

customers will receive what they need. It is also a good prac-

tice to involve non-governmental organisations in project de-

livery, as they have an invaluable amount of knowledge about 

the needs of local customers. They constitute some kind of a 

link between the company and the customer. 

Pro-ecological activities are not only a privilege nowadays, 

but also a duty. Poland was one of the fi ve countries invited 

to participate in the Solution Wind project. This international 

campaign is one of the examples of business cooperation with-

in the framework of environmental policy implemented across 

borders. The future lies in our hands and the quality of our lives 

tomorrow depends on our decisions made today.

Dominika Bettman
PRESIDENT 

OF THE RESPONSIBLE 

BUSINESS FORUM,

CEO OF SIEMENS 

POLSKA
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Responsible 
business and 
human rights

Many entrepreneurs are aware of the importance of 

complying with human rights and ethical standards 

for the development of their businesses. Howev-

er, the high cost of implementing these standards 

causes them to resort to half-measures. Sometimes, instead 

of investing time and money in the development of standards, 

entrepreneurs prefer to fund charities as the only means of 

building the image of a socially responsible company. Howev-

er, good practices, more and more often implemented in many 

companies, show that it is worth investing directly in the pro-

tection of human rights within the company’s organisational 

structure. It is human rights that form an excellent point of 

reference for the activities of entrepreneurs who care about 

conducting their business in a responsible manner, based on 

values resulting from the Constitution.

The Constitution and the Labour Code prohibit any direct or in-

direct discrimination in employment, especially on the grounds 

of sex, age, disability, race, religion, nationality, political be-

liefs, trade union membership, ethnic origin, religion, or sexual 

orientation. In practice, however, supporting diversity is not a 

standard in many companies. It is worth emphasising that diver-

sity also means creating disability-friendly workplaces. In this 

respect, the role of the employer is particularly important, as it 

contributes to better integration of the disabled with the socie-

ty. Employing people with disabilities should stem from compa-

ny culture, and not just the entrepreneur’s intention to avoid a 

mandatory fi nancial burden. Other contemporary challenges to 

diversity policies in the workplace arise from the growing need 

to recruit migrant workers.

High labour costs often make entrepreneurs employ people on 

the basis of civil law contracts. Unfortunately, this is not always 

done voluntarily, with both parties willing. What is more, per-

forming work on the basis of a civil law contract may leave such 

employees without adequate social protection, such as limits on 

daily working hours or observance of rest time. This also entails 

reducing trade union activity, particularly among private entre-

preneurs, and preventing unions from enforcing appropriate 

treatment of workers by employers. The trend we should pro-

mote is to ensure that those working on civil law contracts re-

ceive at least minimum social protection and protection against 

mobbing, discrimination, sudden dismissal or abuse of overtime. 

This is a major task for the legislators, who are slowly recog-

nising and responding to these problems. However, before the 

necessary changes are fully implemented, it is up to employers 

to protect the dignity of each employee, regardless of the legal 

basis of their employment. Employers should also require their 

service providers (such as cleaning and security companies) to 

employ workers in a way that adequately protects their working 

conditions. 

As part of the social studies into discrimination, the Commis-

sioner for Human Rights, as an independent body responsible for 

promoting equal treatment, conducted a detailed analysis of the 

so-called work-life balance. This is yet another important point 

on the business and human rights roadmap. The need to intro-

duce regulations and practices enabling the reconciliation of 

private and professional life is indicated by numerous initiatives 

undertaken by the EU institutions and state authorities. In the 

public discourse in Poland, this subject revolves mainly around 

supporting families, while in the debate at the European Union 

level, more attention is paid to the issue of equal treatment of 

women and men on the labour market and encouraging similar 

levels of professional activity of both sexes. Efforts should be 

stepped up to effectively implement the principle of equal pay for 

equal work or work of equal value and to close the gender pay 

gap. This will allow parents to make informed decisions about 

childcare, involving more elements than just their fi nancial sit-

uation.

We must ensure entrepreneurs realise that good practices in 

the areas of anti-bribery, non-discrimination, diversity, gender 

equality and compliance with ethical standards are not a whim 

for offi cials and non-governmental organisations, or merely a 

means of improving the image of a company through empty dec-

larations. We must show that these can be effective tools which 

will ultimately not only protect the entrepreneur from possible li-

ability for violating the law, but also, and above all, ensure proper 

respect for human rights in the workplace. Compliance with the 

guarantee of rights and freedoms of the individual in the busi-

ness environment is an imperative without which there can be no 

further conscious economic development.

Adam 
Bodnar, PhD
COMMISSIONER FOR 

HUMAN RIGHTS

CSR studies 
in 2017

THE POLISH SOCIETY AND RESPONSIBLE 
BUSINESS
“The tolerance of diversity in the Polish society in 2017” 
study was carried out on a nationwide sample of 1 thousand 

respondents and analysed the attitudes towards diversity in the 

workplace, in private life and in the social environment. A vast 
majority of respondents are open to working in diversifi ed 
teams – 93% declare their satisfaction or neutrality (“it does 

not matter to me”) towards working with people of other faiths 

or nationalities, and 86% of the respondents are friendly or neu-

tral towards working with people of different sexual orienta-

tion. This share decreases when we look at the answers to the 

questions about the respondents’ experience. 85% of the re-

spondents believe that people respect each other in their work-

place and 70% believe that different opinions are respected. 

This survey, conducted for the Diversity Congress organised by 

Henkel Polska and BE.NAVIGATOR, also involved a segmenta-

tion of respondents. They were divided into three groups, dif-

fering in their approach towards diversity and in their percep-

tion of its benefi ts. “Enthusiasts of diversity”, marking only 
its positive effects, are the most numerous (43%) (e.g.: it can 

teach something, allows to confront points of view, the socie-

ty becomes more open and the problems of other people are 

better understood). Among the surveyed 40% were “diversity 

realists”, who saw both positive and negative effects of diver-

sity. The least numerous group by far (14%) were “opponents 

of diversity”, indicating only its negative aspects. The next edi-
tion of the survey will show whether the activities aimed at 
popularizing diversity management in the workplace among 
employers in Poland will translate into an increase in the 
number of diversity enthusiasts.

The Polish society was also surveyed as part of the Nienie-

odpowiedzialni.pl project. The aim of the study was to diag-

nose the level of consumer responsibility of Poles. As many 
as 68% of respondents described themselves as responsible 
consumers. This is manifested primarily in making well-
thought-out purchases, purchasing only the necessary prod-
ucts. It is worth noting that only 7% of respondents who said 

they were responsible consumers confi rmed they buy prod-

ucts from companies that behave ethically. Majority of Poles 

believe that the activities of companies in the fi eld of environ-

mental protection, ensuring appropriate working conditions 

and employee remuneration, taking care of the conditions 

of animal husbandry or not testing products on animals are 

commendable and that companies should act this way. Each 

of these elements was affi rmed by almost 90% of the respond-

ents. This share decreases when one asks to what extent these 

matters are important in making purchase decisions. It turns 

out that consumers perceive appropriate working conditions 

and employee salaries as the most important in their decisions 

(87% of respondents), while refraining from testing products 

on animals (defi nitely important and rather important for 76% 

of respondents) was least important. We can therefore see 

that, although the majority of consumers consider the re-
sponsible actions of companies to be commendable, consum-
er choices they actually make do not always correspond to 
these convictions. During the survey, respondents were also 

confronted with unethical activities of companies (destruction 

of ecosystems, expression of racist views by the owner, viola-

tion of children’s rights and causing a death of an employee). 

It turns out that these quite dramatic events do not discour-

age a signifi cant number of Poles from using the services of 

companies responsible for them. Respondents showed greater 

tolerance in the fi rst two situations: for 50% of the respondents 

the destruction of the ecosystem and the expression of racist 

opinions by the owner is not a reason to give up the services of 

a given company. In case of violation of children’s rights and 

a death of an employee, 40% of the respondents would remain 

faithful to their choices.

Circular economy is now one of the most important concepts 

that might contribute to a more sustainable development of 

businesses and societies. The “Roadmap for the transition 
to a circular economy” (currently prepared by the Ministry of 

Entrepreneurship and Technology) is to be published in 2018. 

However, before we get to know it, it is worth looking at the 

results of the study “Understanding of circular economy in 
Poland” commissioned by Stena Recycling. It shows that the 

Polish society has mastered the basic principles of environ-

mental care quite well. Most people sort waste (74%), save en-

ergy at home or at work (71%) and save water (68%). More than 

half of Poles minimize waste by using reusable products (54%) 

or by limiting the use of disposable bags (52%). Unfortunately, 

there are still many activities less popular in the Polish soci-

ety. Only 28% of respondents choose environmentally friendly 

products or recycled packaging. Even fewer respondents, i.e. 

18%, declared that they consciously chose services or prod-

ucts of companies that care about the environment or are so-

cially responsible. 

Whether it results from ignorance, unwillingness to take 
responsible actions, or perhaps from an insuffi ciently devel-
oped market offer and insuffi cient information on corporate 
social responsibility, it is very clear that there is still much to 
be done in the fi eld of environmental education and change of 

Marcin 
Grzybek
RESPONSIBLE 

BUSINESS FORUM
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social attitudes in Poland. The popularisation of the term “cir-

cular economy”, which was recognized by quite a few respond-

ents (almost one in three – 29%), will certainly contribute to 

this fact. Circular economy is associated mainly with environ-

mental issues: the possibility to reduce the number of landfi lls 

and amount of waste (57%) and the general improvement of the 

natural environment (49% of respondents). 

COMPANIES IN POLAND – TOWARDS 
RESPONSIBILITY
The results of the second edition of the “CSR in practice - the 
barometer of the French-Polish Chamber of Commerce” sur-

vey were presented in June 2017. The survey was conducted 

among the representatives of 67 enterprises who answered 

questions about the condition of CSR in Poland, activities tar-

geted at particular groups of stakeholders (customers, em-

ployees, suppliers, local community), as well as about the 

management and communication of CSR activities and the 

management of ethical values in the organisation. In the opin-

ion of the respondents, the most important factors infl uencing 
the development of CSR in Poland are: sharing good practi-
ces and stakeholders’ expectations (both answers indicated 
by 59% of respondents). On the other hand, the factors that 

most often hinder the development of CSR in Poland are the 

lack of knowledge about responsible business (67%) and lack 

of fi nancial resources dedicated for this purpose (50%). What 

is pleasing, in comparison to the fi rst edition of the survey, 

the percentage of respondents who indicated a lack of trust 

of the management boards in the effectiveness of CSR ac-

tivities among the inhibitors decreased signifi cantly (37% in 

2016 and 24% in 2017). A positive trend can also be observed 

when looking at the answers to the question of who plans and 

implements CSR activities in an organisation. Not only is the 

involvement of management boards growing – nearly 60% of 
companies assign responsibility for CSR activities to the ma-
nagement boards (13% more than in 2016), but also over 21% 
of respondents indicated that there is a separate CSR depart-
ment in their company (13% a year earlier). 

The French-Polish Chamber of Commerce barometer will have 

its next editions. It remains to be hoped that the tendency to 

increase the importance of company boards in the creation 

and implementation of CSR activities will be maintained. For 

the fi rst time, the study also included questions about ethi-

cal management in an organisation. The answers obtained 

are very positive – 95% of the respondents declared that their 

company has a system managing its ethical programme. It is 

usually composed of several elements, the most popular of 

which are: embedding ethical values in the company’s mission 

(86%), communicating ethical principles inside (89%) and out-

side (62%) the organisation and adopting a code of ethics or a 

related document (75%). Fewer companies decide to verify the 

causes of unethical behaviours internally (40%), implement a 

system of reporting abuse (35%) and a system of awards and 

distinctions promoting positive, non-standard ethical behav-

iours (14%). 

GLOBAL CHALLENGES, 
BUSINESS RESPONSES  
The issue of climate change, its risks and business response is 

particularly important in the context of the forthcoming UN Cli-

mate Change Conference in Katowice (COP 24). “The 2017 Cli-

mate Survey. Evaluating Progress on Climate Change” study 

conducted by GlobeScan and SustainAbility, presents the point 

of view of experts in sustainable development from around the 

world (the respondents were mostly from North America and 

Europe). The majority of respondents concluded that actions 
to halt climate change are not suffi cient to prevent serious 
and irreversible damage to people, societies and the environ-
ment. The progress made in implementing the provisions of 

the “Paris Agreement” was assessed even more pessimisti-

cally. Three out of 10 respondents believe that at least some 

progress has been made towards the Agreement’s objectives, 

but the overwhelming majority consider it to be minimal. Only 

3% of respondents share the view that we are on track to meet 

the Paris targets set in 2015. We will be able to closely assess 

whether these pessimistic sentiments are justifi ed or not in 

December. 

The survey also presents the most effective strategies that 

companies can implement to combat climate change (accord-

ing to respondents). 84% indicated increasing the share of re-

newable energy and 79% – reducing the emission of carbon 

dioxide across the entire supply chain. Other activities men-

tioned include the introduction of internal carbon cost or the 

valuation of external risks related to climate change. These 

strategies are certainly no surprise to the companies at the 
forefront of fi ghting climate change, including Unilever, Tesla 
and IKEA (the same companies ranked top three in the 2015 

survey). 

Sustainable Development Goals (SDGs) are by far the key 

theme in the context of corporate social responsibility. CSR 

Europe has decided to examine to what extent business, two 

years after the announcement of the goals, takes them into 

account when creating development strategies for the coming 

years. The survey covered 160 representatives of enterprises 

from 24 countries. 

According to the business leaders surveyed, there is a strong 
business case for integrating SDGs into business operations 
and corporate strategy. Global goals are not only considered 

as closely linked to corporate values and corporate sustaina-

ble development strategies (79% of respondents), but they can 

also be an important catalyst for new business opportunities 

(52% of responses) and cooperation with multiple stakehold-

ers (46%). Only 3% of the respondents described the SDGs as 

completely insignifi cant for their companies. Full integration 

of SDGs into the business strategies of companies is certain-

ly a major challenge. Knowledge of the SDGs remains largely 

limited to people responsible for CSR or sustainable develop-

ment in companies, as declared by 67% of the respondents. It 

is a positive surprise that as many as 53% of respondents said 

that these goals were well known by top management in their 

companies. 

However, in order for businesses to make a greater contri-
bution and take full advantage of the business benefi ts they 
bring, it will be important to engage middle and lower rank 
employees more (for the time being, this is the case in only 
one in eight companies surveyed), as it is them who can on a 
daily basis actually translate the provisions of global goals 
into the business practice. Respondents were also asked to 

indicate which goals are most important for their companies. 

The most commonly mentioned were Goal 8 (economic growth 

and decent work), Goal 3 (good health and well-being) and Goal 

S T U D I E S  R E F E R E N C E D :

• CSR Europe, The Sustainable Development Goals (SDGs): 

The Value for Europe, 2017

• The French-Polish Chamber of Commerce, CSR in practice 

- barometer of the French-Polish Chamber of Commerce, 

2017

• GlobeScan, SustainAbility, The 2017 Climate Survey: 

Evaluating Progress on Climate Change, 2017

• Henkel Polska, BE.NAVIGATOR, The presence of tolerance 

for diversity in Polish society in 2017, 2017

• KPMG, The KPMG Survey of Corporate Responsibility 

Reporting, 2017, https://home.kpmg.com/xx/en/home/

insights/2017/10/the-kpmg-survey-of-corporate-

responsibility-reporting-2017.html 

• Maison D., Marchlewska M., as part of the 

Nienieodpowiedzialni.pl project commissioned by ANG 

Spółdzielnia, Are Poles responsible consumers?, 2017

• McKinsey & Company, McKinsey Global Survey, 2017

• Stena Recycling, Understanding of circular economy in 

Poland, 2017

12 (responsible consumption and production). On the other 

hand, Goal 14 (life below water), Goal 10 (reduced inequalities) 

and Goal 6 (clean water and sanitation) were listed as the least 

important in the context of business activities of companies.

Analysing research carried out on a global scale may be an in-

teresting intellectual exercise, but it also has a very practical 

justifi cation – it is highly probable that the trends observed to-

day worldwide will soon be refl ected in Poland as well. McKin-

sey & Company conducted a large survey (almost 2.5 thousand 

respondents) in 2017 and its results clearly show that the im-
portance of sustainable development in business is growing. 
Nearly 60% of respondents say that their organisations are 
more committed to sustainable development than they were 
two years ago, and only 9% say that this commitment has de-
creased. In addition, 70% of respondents (an increase of 14% 

compared to the 2014 survey) declared that their organisations 

have some form of formal sustainable development manage-

ment. Finally, and perhaps this is the most interesting result, 

16% of respondents (an increase of 4% compared to the 2014 
survey) admit that their companies have a committee at the 
board level dedicated to sustainable development issues. The 

study also examined what issues are the most important for 

companies in the context of sustainable development. Among 

the fi rst fi ve are: information security, energy effi ciency, eco-

nomic development, diversity and inclusion, product and servi-

ce design. It seems that in Poland, the issue of data and infor-

mation security is not perceived as a subject that should be 

addressed by people responsible for CSR, or perhaps it even 

still underestimated by companies. 
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Reporting – 
in anticipation 
of changes

When you read this text, the fi rst non-fi nancial data 

disclosed by companies subject to such an obliga-

tion under the amended Accounting Act is already 

available. However, it is still diffi cult to assess how 

the new regulation will affect the quality of reporting in general, 

how companies will fulfi l this obligation and, as a result, what 

changes we will see in their approach to issues such as human 

rights and diversity policy. Many companies have not yet been 

involved in activities in the area of sustainable development and 

responsible business. The necessity of reporting may therefore 

facilitate the interest of companies in this subject. Therefore, let 

us try, drawing on the experience gained so far from the coopera-

tion with companies, to consider how reporting and – probably 

– also the operation of companies will change. 

Companies had many doubts and diffi culties preparing for re-

porting information on non-fi nancial data and shared them dur-

ing numerous meetings and conferences. The most frequently 

mentioned concerns was the proper fulfi lment of the require-

ments and expectations of the Ministry of Finance. The Minis-

try’s website contains questions and answers to companies’ con-

cerns1. It is worth mentioning a few most frequent, which our 

organisation also reviewed. 

First of all, we should mention the issues related to the disclo-

sure of data related to diversity policies, which are not widely 

implemented in Polish entities. The Act obliges large listed com-

panies to present information concerning the diversity policy ap-

plied in the bodies administering, managing and supervising the 

issuer. The companies asked, among other things, how to report 

the results of the diversity policy concerning only the Board of 

Directors, but not to the Supervisory Board. Does such a solution 

meet the statutory criteria? According to the Ministry’s reply, the 

report should present the operation of the company’s diversity 

policy in the area where a policy exists, and explain its absence in 

the bodies where it does not. The Management Board’s diversity 

policy cannot be treated as binding for all the bodies listed in 

the Act2.

The companies have also asked whether they need to introduce 

separate policies in relation to social and labour issues, environ-

ment, respect for human rights and prevention of corruption and 

bribery, since there is a requirement to report them. However, 

neither EU Directive 2014/95/EU nor the amended Accounting 

Act “require or prescribe adoption of policies in these areas or 

their form”3. Therefore, it is up to the reporting entity to decide 

how it will relate to the publication of data in the report. In many 

companies, the new obligations related to the disclosure of non-

fi nancial data will stimulate the introduction of policies in the 

areas specifi ed in the Act, the identifi cation of specifi c risks in 

their industries, and the choice of the standard to be used for 

reporting.

New regulations on reporting non-fi nancial data pose a serious 

challenge for companies, although one may get the impression 

that the Polish transposition of the Directive is business-friendly. 

However, the ease and freedom in the presentation of data is 

only apparent, if we consider the expectations of the market and 

stakeholders. It seems that a positive example of socially mature 

companies should infl uence the change of behaviour of those 

that have never disclosed non-fi nancial data before. The need to 

provide stakeholders with reliable information on the approach 

to issues that are new to them, may result in an increase in the 

number of good practices in these areas. It is also an opportunity 

for new report submissions in the competition for the best so-

cial report that has been organized by the Responsible Business 

Forum for the last 11 years. Maybe not in the fi rst reporting year 

just yet, but possibly in subsequent editions.

It seems that necessity of disclosing non-fi nancial data will have 

the least impact on the social reports of companies that have 

been preparing them for years. On the other hand, if they have 

ignored issues related to diversity management or respect for 

human rights so far, they should include them in their new social 

reports. 

It remains to be hoped that companies wanting to approach the 

requirements of the legislator in a reliable way will not stop at 

stating that certain issues are not reported, but will gain knowl-

edge and engage forces and resources to introduce new solu-

tions that they will be able to report.

1 Ministry of Finance, Reporting extended non-fi nancial information and 
diversity policy information, www.mf.gov.pl/ministerstwo-fi nansow/dzi-
alalnosc/rachunkowosc/najczesciej-zadawane-pytania2/-/asset_pub-
lisher/yQ5z/content/raportowanie-rozszerzonych-informacji-niefi nan-
sowych-oraz-o-polityce-roznorodnosci?redirect=http%3A%2F%2Fwww.
mf.gov.pl%2Fministerstwo-fi nansow%2Fdzialalnosc%2Frachunkowos
c%2Fnajczesciej-zadawane-pytania2%3Fp_p_id%3D101_INSTANCE_
yQ5z%26p_p_lifecycle%3D0%26p_p_state%3Dnormal%26p_p_
mode%3Dview%26p_p_col_id%3Dcolumn-2%26p_p_col_count%3D1 
(access on 28.02.2018).

2 Ibid.
3 Ibid.

Katarzyna 
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Business support 
for humanitarian 
aid

Ten years after the global fi nancial crisis, which signif-

icantly reduced the involvement of business activity 

pro bono, the private sector is once again becoming 

an active player in social initiatives. This trend is quite 

clearly visible in the humanitarian sector, which is extreme-

ly encouraging in the face of the growing number of people in 

need – now more than 145 million1 (16 million more than last 

year). Expanding the group of institutions cooperating to solve 

problems of such a large number of people needing support 

becomes a necessity. 

Without a doubt, the cooperation of humanitarian organisations 

with business in the fi eld of communication or logistics is nothing 

new. DHL Global Forwarding, for example, has been supporting 

the delivery of humanitarian assistance through internation-

al aid agencies, government agencies and NGOs for more than 

two decades. Another example is Microsoft that has been sup-

porting the transformation of NGOs around the world for years, 

providing them with free or preferential access to its software 

and, more recently, cloud-based network resources. The Polish 

Humanitarian Action, among other organisations, benefi ts from 

such support by using solutions that guarantee effi cient and safe 

internal and external communication.

Developing cooperation with business, as well as extending it to 

other industries is therefore signifi cant for aid agencies. 

Sharing the latest technologies is an important demonstra-

tion of the commitment of the private sector to life-saving and 

health-saving interventions in humanitarian crises. Several 

years ago, UNICEF recognised the enormous potential of using 

drones. In Malawi, for example, this UN agenda uses drones 

to transport blood samples for testing, which has reduced the 

waiting time for lab results of young HIV-positive patients from 

a few months to a few days. Earlier, the drones had been used in 

assessing and mapping the damage caused by natural disasters 

and for transferring real-time information, for example after the 

Typhoon Haiyan struck the Philippines in November 2013. Obvi-

ously, drones cannot be used in all types of humanitarian crises 

(they cannot be deployed in armed confl ict zones for example), 

but in many situations they signifi cantly increase the effective-

ness and effi ciency of aid operations. 

A slightly different dimension of joint activities of the private sec-

tor and aid agencies is the distribution of cash aid, using a locally 

operating cash transfer system. This type of solution is used e.g. 

by Mercy Corps Europe, which, in cooperation with the interna-

tional corporation Mastercard, handed over prepaid cards to ref-

ugees coming to Greece, and by the Polish Humanitarian Action, 

which transfers money via mobile phones to internally displaced 

people in Somalia. Although cash assistance is not useful in 

places where there is no local market, it is otherwise perceived 

as more effective than in-kind assistance, better protecting the 

dignity and empowerment of those in need and further contrib-

uting to the reconstruction of the local economy.

Measures aimed directly at helping facilities producing basic 

commodities in affected communities strengthen the local mar-

ket even further. For many years of the current war in Syria, PAH 

used fi nancial support from International Paper Poland to supply 

local bakeries with fl our and yeast. As a result, the bakers were 

able to bake bread cheaper and sell it at constant, low prices. The 

advantage of delivering fl our to a bakery instead of directly to the 

families was, fi rstly, to provide work for the local producers and, 

secondly, to reach out to more families who would not be able to 

bake the bread themselves under these conditions.

Finally, it is worth stressing that fi nancial assistance remains the 

most popular form of business support for humanitarian organ-

isations. It may take the form of one-off support for a specifi c 

humanitarian crisis or of a regular and long-term commitment 

enabling the organisation to strategically plan its activities. A 

good example of the latter are small and medium-sized enter-

prises associated in the PAH SOS Business Club, which build a 

fund mobilized only in the event of humanitarian crises with their 

regular monthly donations. 

Karina 
Diłanian-Pinkowicz
POLISH HUMANITARIAN ACTION

1  Global Humanitarian Overview, UN OCHA 2018, 

http://interactive.unocha.org/publication/globalhumanitarianoverview/
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Corporate social 
responsibility in 
higher education

Higher education institutions, like all other organi-

sations in the world today, must act in a socially re-

sponsible manner. This obligation is even greater for 

them, as they educate young people who, after grad-

uating, should enter their professional life with the conviction 

that the idea of social responsibility is a key factor for success 

in all areas of everyone’s life. 

It is also important to cooperate with business, which universi-

ties should infect with the idea of social responsibility. Indeed, 

acting in accordance with ethical standards and legal regula-

tions for the benefi t of its stakeholders and the natural environ-

ment becomes one of the basic goals of any company. Howev-

er, social responsibility should be understood more broadly. It 

should also be characterised by the following features: it must 

be conscious, long-term and go beyond the core business of the 

entity concerned. 

On 16th November last year, 23 universities signed the Decla-

ration of Corporate Social Responsibility in Higher Education. 

It was a very important event, which made the university au-

thorities aware of the importance of this issue and their re-

sponsibility towards their stakeholders – employees, students, 

graduates, social and economic organisations and enterprises. 

According to the Declaration, higher education institutions are 

obliged to take into account and apply the principles of social 

responsibility in all areas of their activity. In addition, as learn-

ing providers, they should disseminate these principles to their 

key stakeholders. Universities must be role models. 

In order to meet the expectations of their stakeholders as much 

as possible, universities must maintain a permanent dialogue 

with them, which should also include their corporate social re-

sponsibility policy. The Declaration’s signatories have declared 

their adherence to the fundamental academic values of con-

scientiousness, objectivity, independence, openness and trans-

parency. These values contribute to the quality of research and 

education. Research carried out by universities should also 

solve social problems. In this respect, universities need to work 

more closely with NGOs, which have a wealth of knowledge on 

the topic. 

Students should be made socially sensitive by developing atti-

tudes such as empathy, creativity and entrepreneurship – un-

derstood as the ability to meet the needs of their own and other 

people. That is why it is so important to be open to others and 

to be able to establish and maintain good contact with them. 

Universities should consciously develop more responsive citi-

zenship towards those around them. 

An important value enshrined in the Declaration is the protec-

tion of human rights. Adhering to them also translates into pro-

tecting those rights in the business, as academic centres are 

increasingly involved in conducting joint research, providing 

expertise for practical purposes and conducting post-graduate 

studies. 

Higher education institutions must include issues related to so-

cial responsibility in their curricula. However, it is not enough 

to have a single subject with this name on the curriculum. This 

idea should be put into practice at every lecture, which will al-

low for its wider dissemination among students and for shaping 

their appropriate attitudes, which will then be transferred to 

their working environment. 

Higher education institutions should also act for the benefi t of 

society as a whole, not just students. Of course, it should be 

philanthropic and aimed at raising public awareness. Different 

types of children’s universities or universities of the third age 

can be a good example here. Employees of higher education in-

stitutions should also act for the benefi t of society, e.g. by being 

involved in employee volunteering programmes. Such an initi-

ative should be bottom-up, but at the same time supported by 

the university authorities. 

The university must also operate in a transparent way and 

based on principles comprehensible to its stakeholders, min-

imizing its negative impact on the natural environment. 

Compliance with the principles set out in the Declaration of 

Corporate Social Responsibility Higher Education will contrib-

ute to making the universities and their stakeholders more so-

cially sensitive.

Piotr Wachowiak 
doctor habilitated 
ASSOCIATE 

PROFESSOR AT

WARSAW SCHOOL 

OF ECONOMICS

Why responsible 
business 
will become 
a closed-loop 
business

In 2018, “circular economy” will be undoubtedly the most 

popular term in the CSR community. What is this circular-

ity about and why is it better than corporate social respon-

sibility?

1. For the time being, there are great ambiguities in defi nitions, 

because in Polish there are at least a few terms naming this 

type of economy: closed circulation, closed cycle, internal 

circulation, circular, circulatory, regenerative, circulating, 

round, circling, closed etc. Probably the term will end up as 

“CSR” did – being used in its original English form: circular 

economy (CE).

2. CE is about reducing the negative impact on the environment, 

about the rational use of resources. Waste is becoming more 

and more expensive and less acceptable. So it is a transfer, 

an extension of business responsibility to the product and 

the whole product life cycle. But if CSR was a revolutionary 

concept for many companies’ managerial staff, then CE will 

be a hundred times more radical.

3. The development of CSR is hampered by low confi dence lev-

els and stereotypes. Obstacles to CE’s development are even 

more powerful, as the Polish economy is one of the least re-

source effi cient in the EU. Resource effi ciency (i.e. the ratio 

of GDP to national consumption of materials) in Poland is 

only about 0.68 EUR/kg – three times below the European 

average of 2.08 EUR/kg (data for 2016 according to Eurostat). 

The fi gure is 3.7 in Italy and 4.2 in the Netherlands. 

4. In CSR, there was a lot of talk about stakeholder involve-

ment, but in practice, stakeholders did not have a real in-

fl uence on business or the way a company operates. CE can 

only be executed in partnership – at the level of a cluster of 

enterprises, intersectoral partnership, city, region. It is not 

possible to close the cycle without an extensive cooperation 

of many different actors, especially without good coopera-

tion with the local administration.

5. The development of CSR in Poland was periodically revived 

by other topics: reporting standards, rankings, purchas-

ing policy, human rights, ISO26000, ethics and compliance, 

SDGs. As an instrument of radical economic and social 

transformation, CE will absorb them all. According to Pres-

ident Juncker’s 2018 plan, Agenda 2030 – the European re-

sponse to SDGs will be implemented primarily by closing the 

loop in the economy. This will create valuable jobs and build 

responsible competitiveness for the European economy.

6. CE comes to us from Brussels, just as CSR came from Brus-

sels 15 years ago. But the CSR was not in Polish entrepre-

neurs nature and it was only the transnational corporations 

that tried to speak the language of social responsibility. 

Fortunately, CE, if presented sensibly, is much closer to the 

heart of entrepreneurs. It is undoubtedly part of our Polish 

creative approach – making something out of nothing (or 

almost out of nothing) or taking advantage of what others 

would like to throw away. 

7. Talking about a closed-loop economy has become fashion-

able and expected. In the next few months majority of CSR 

managers will probably implement some “CSR project”, the 

description of which will include one of the CE terms. Almost 

200 companies in this country want to be responsible – they 

will now want to be circular as well.

8. If some landfi lls were successfully converted into raw ma-

terial mines, this would make an opportunity for many inno-

vative companies, start-ups of positive contribution. In 2015, 

Poland generated 141.8 million tonnes of (valuable) waste, 

of which 92.3% was non municipal waste. Their main source 

were mining and quarrying enterprises and industrial pro-

cessing (Indicators of the green economy in Poland 2017, 

Central Statistical Offi ce). Cost management, after years of 

rapid employee productivity growth, will fi nally involve the 

increase of resource productivity.

9. Long-term strategies are all about reindustrialisation linked 

to the digital transition in its broadest sense. An important 

part of this puzzle is to reduce material costs through the 

use of business models and new regulations. No one (except 

for consultants) ever believed that CSR is profi table for busi-

ness. But the increase in profi tability by drastically reducing 

costs under the CE models is so obvious that no one will need 

to be persuaded about it.

10. Closed-loop business is a natural combination of profi t and 

responsibility. This is what we have always strived for!

Bolesław Rok 
doctor habilitated 
ASSOCIATE 

PROFESSOR AT

KOZMINSKI UNIVERSITY
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Measuring 
CSR activities. 
Efficiency or 
effectiveness?  

It happens quite often that, when writing about measuring 

the results of CSR activities, the authors suggest by the 

title of their text they will focus on the effi ciency of such 

activities. However, the description contained in the text, 

being the essence of the conducted deliberations, concerns 

the effectiveness instead. It therefore seems appropriate to 

clarify both concepts. According to the defi nition of Diction-

ary of Economics1, effi ciency is “the achievement of intended 

results at the lowest possible cost or the achievement of the 

largest possible product from a given quantity of materials”. 

In other words, the effi ciency of CSR activities may be evi-

denced by a positive surplus comparing the results obtained 

in the analysed area with the costs incurred in connection with 

this initiative. When it comes to effectiveness, it should be not-

ed that in this case we measure the result of the action with 

reference to the goal set at the beginning of the project. If the 

objective is achieved, we can talk about effectiveness. 

In Focusing my deliberations in this article on the effective-

ness of socially responsible activities and taking maturity 

models as my reference point, I was able to identify a num-

ber of studies presenting the issues of social responsibility in 

hierarchically composed stages based on the advancement 

in implementing CSR activities. C. Walton2, for example, lists 

six stages, calling them respectively: basic, labour, sales, in-

vestment, civic and artistic. K. Davis and R. Blomstrom3 point 

out the following levels: withdrawal, reputation, acceptance 

of the law, negotiating and solving problems. In the consoli-

dation model by F. Maon, A. Lindgreen and V. Swaen4, the vari-

ous levels are called: avoidance, self-protection, fulfi lment of 

requirements, search for opportunities, care (for stakehold-

ers), strategy, transformation. 

However, when naming the various levels, the idea of gradual 

development of initiatives is important, as it shows their hier-

archical nature and often also the increasing scope of these 

activities. Operationalisation and application capabilities of 

an existing model, bearing in mind its features such as sim-

plifi cation and reality idealisation, seem to be particularly im-

portant from the perspective of an implementation specialist. 

The author of such model, fulfi lling the mentioned assump-

tions, enables to comprehend and practically apply the idea 

and intention behind it. The Polish example of the maturity 

model which allows to assess the degree of CSR practices 

implementation (and thus the effectiveness of previously un-

dertaken plans), is my corporate social responsibility con-

tinuum model5. Simplifying the existing differentiation in the 

nomenclature of particular levels, I assumed a simple indica-

tion of the lowest level as C – partial (divided into C+ and C++), 

S – standard and R – extended (detailed as R+ and R++). 

Despite the growing interest in CSR, I feel that in this fi eld we 

still lack well-developed and reliable methodology, tools and 

measures enabling objective and effective measurement of 

CSR activities, especially those related to effi ciency. The list 

of diffi cult and still unresolved questions in this area is long. 

We could for example start by asking whether undertaking 

CSR activities falls within the category of investments? – be-

ing aware, of course, of the classic defi nition of investments 

as increasing the stock of production assets. If the indication 

of the category of socially responsible investments is desir-

able from a practical point of view and at the same time sci-

entifi cally justifi ed, when can the return on this investment be 

expected? What measures should we use to assess it? What 

criteria should be taken into account? Can (and if so, using 

which indicators) CSR practices be linked to the company’s 

profi tability? Is it possible to point out, without a shadow of a 

doubt, the simple dependence of these variables? These are 

only examples of possible doubts, but only by undertaking 

research, we will increase the chances of getting closer to 

obtaining answers. 

Magdalena 
Rojek-Nowosielska 
doctor habilitated,
WROCŁAW UNIVERSITY 

OF ECONOMICS

1 J. Black, Dictionary of Economics, Wydawnictwo Naukowe PWN, 
Warszawa 2008, p. 96.

2  C. Walton, Corporate Social Responsibilities, Wadsworth, Belmont, CA 
1967.

3 K. Davis, R. Blomstrom, Business and Society: Environment and Re-
sponsibility, McGraw Hill, New York 1975.

4  F. Maon, A. Lindgreen, V. Swaen, Organizational Stages and Cultural 
Phases: A Critical Review and a Consolidative Model of Corporate So-
cial Responsibility Development, “International Journal of Management 
Reviews”, 2010.

5  M. Rojek-Nowosielska, Corporate social responsibility. Model – diag-
nosis – evaluation, Wydawnictwo Uniwersytetu ekonomicznego we 
Wrocławiu, Wrocław 2017.

What should 
be the Polish 
definition of 
a whistleblower?

The defi nition of a whistleblower, was fi rst mentioned in 

the draft Act on transparency in public life in 2017. The 

proposed law also describes the principles of granting 

this status and the protection of whistleblowers.

If it were not for whistleblowers, i.e. people who publicly ex-

pose activities they deem to be illegal or unethical1, we would 

never learn about any irregularities in tendering processes, 

the use of public funds, corruption or the concealment of unfa-

vourable opinions and documents.

Each of us is required by law to report irregularities to the ap-

propriate authorities. It results from the obligation to inform 

law enforcement authorities about the suspicion of committing 

a crime (Article 304 §1 of the Code of Criminal Procedure) and 

the employee obligation to take care of the welfare of the work-

place (Article 100 §2 (4) of the Labour Code). The law does not 

guarantee, however, a potential whistleblower any protection 

against the repression.

Ireneusz C. Kamiński, PhD, Associate Professor, in the intro-

duction to the publication I know and will speak – protection of 

whistleblowers and journalists’ sources of information. The Prac-

tical Guide2 has identifi ed the most important reasons for the 

need of protecting whistleblowers. Whistleblowers risk being 

accused of violating a variety of rules: 

• the labour law, because they act “disloyally” towards their 

superiors and the entity employing them, 

• professional codes, if these prescribe that the allegations 

should be resolved through “corporate procedures” and 

prohibit “bringing” the case out of one’s own professional 

environment, 

• protection of confi dential information and secrets, if they are 

disclosed, 

• protection of the reputation and the integrity of the individ-

ual, where the information disclosed adversely affects the 

image of a person. 

In view of the possible consequences, potential whistleblowers 

may choose not to intervene when the case concerns their em-

ployer. The proposed act is intended to change this by introduc-

ing legal protection for whistleblowers.For years now, the Com-

missioner for Human Rights, among others, has been signalling 

the need to regulate the status of whistleblowers in Poland3.

In view of the need to regulate this issue, we should be pleased 

that there is now a draft Act on transparency in public life. How-

ever, the provisions regulating the principles of granting the sta-

tus of a whistleblower, in the light of the existing both Polish and 

foreign experience, may be described as insuffi cient at this stage.

The draft Act allows for the intervention of whistleblowers only 

in the area of corruption, fi nancial or accounting offences. The 

Helsinki Foundation for Human Rights indicates in its opinion 

on the proposed Act that “in accordance with international 

standards, the scope of information whose disclosure should 

be protected should include a broad range of actions and omis-

sions threatening or damaging the public interest”4.

This opinion is not surprising, especially as the fl agship exam-

ple of a whistleblower activity by Jeffrey Wigand would not fall 

within the proposed Polish statutory defi nition. Wigand was an 

American scientist working for the tobacco industry who has 

revealed the harmfulness of cigarette tobacco. This informa-

tion became the basis for trials with compensations amounting 

to millions.

The Act is still in preparation5. In the best case scenario, it will 

provide a defi nition of a whistleblower and a defi nition of its le-

gal protection adjusted to the needs of whistleblowers and the 

experience resulting from their actions to date. At worst, in ad-

dition to the statutorily defi ned whistleblowers, non-statutorily 

defi ned whistleblowers will continue to act based on existing 

law, deprived of statutory protection, and guided by an internal 

sense of duty and responsibility.

One of the defi nitions of a whistleblower rightly suggests 

that the term has been developed and widely used in the An-

glo-Saxon culture. Unfortunately, in our culture there is still a 

perception that reporting irregularities is a denunciation.

The introduction of a legal defi nition of a whistleblower is the 

fi rst step towards changing the public perception of these ac-

tivities. The way the whistleblower is defi ned will infl uence, 

however, how many further steps will be needed to ensure that 

whistleblowers in Poland are not afraid to act.

1 Polish defi nition: wikipedia.org, https://pl.wikipedia.org/wiki/Sygnalis-
ta_(demaskator) (access on 28.02.2018).

2  D. Głowacka, A. Ploszka, M. Sczaniecki, Wiem i powiem – ochrona syg-
nalistów i dziennikarskich źródeł informacji. Praktyczny przewodnik, Hel-
sinki Foundation for Human Rights, Warszawa 2016.

3 A letter by the Commissioner for Human Rights to the Minister of Min-
istry of Labour and Social Policy from 30.03.2009 (reference no. RPO-
606960-III/09/RP/AF).

4 Helsinki Foundation for Human Rights opinion on: amended draft Act 
on transparency in public life from 23 November 2017.

5 The law is still in preparation and the consulting process can be ob-
served at the website of the Government Legislation Centre: http://leg-
islacja.rcl.gov.pl/projekt/12304351 (access on 28.02.2018).

Karol Krzyczkowski 
RESPONSIBLE 

BUSINESS FORUM
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Why are 
companies 
tempted by 
shadow economy?

When analysing CSR and good business practices, 

it is worth mentioning the issue of the shadow 

economy. This topic is increasingly discussed 

in the media, thus public awareness of unregis-

tered business activity is increasing.

According to various estimates, the share of the shadow 

economy ranges from a few to even several dozen percent of 

the GDP, depending on a country. This means that there are 

economies in which more than half of all manufactured goods 

and services have been created in the shadow economy. Dis-

graceful records include Russia, Georgia, Bolivia and Zim-

babwe, while the United States, Japan and the United King-

dom have the smallest shadow economies. Poland is roughly 

in the middle of this range – it is estimated that the Polish 

shadow economy represents between 16 and 30% of GDP, so 

its impact on the functioning of the economy is signifi cant. A 

clear illustration of the scale of the phenomenon in Poland 

was proposed by the Institute for Market Economics, which 

announced that 12 March 2016 was the “Shadow Economy 

Freedom Day”. This means that symbolically for the fi rst 72 

days in 2016, all domestic production took place outside the 

registered economy.

So what drives the shadow economy? Why are the levels of 

undeclared work so different from one economy to another? 

British economist Colin C. Williams, analysing the results 

of numerous studies conducted on the determinants of the 

shadow economy, noted that these discrepancies are ex-

plained on the basis of one of the three theoretical concepts:

• the theory of modernisation: undeclared work is the result 

of insuffi cient economic development, outdated production 

methods and an unreformed bureaucratic system,

• neoliberal theory: shadow economy is caused by high taxes 

limiting economic freedom and by non-transparent, exces-

sive regulations,

• the theory of political economy: the existence of the shadow 

economy is the result of insuffi cient government interven-

tion in the economy, lack of adequate social protection and 

the guarantees of workers’ rights.

However, these concepts do not explain why, within a coun-

try with a level playing fi eld, some people choose to engage 

in undeclared work and others do not. Therefore, numerous 

surveys are conducted to learn the motives behind the ac-

tions of individuals.

In 2014 a special Eurobarometer survey “Undeclared work in 

the European Union” asked respondents to indicate the rea-

sons why people perform undeclared work. Among the most 

frequently mentioned reasons the respondents indicated:

• it is benefi cial for both parties to the agreement (50% of the 

answers of EU residents and 37% of the answers of Poles), 

• lack of possibility to fi nd registered employment (21% and 

31%, respectively), 

• excessive taxes and/or social security contributions (16% 

and 16%, respectively), 

• no other sources of income (15% and 13%, respectively), 

• the prevalence of undeclared work (14% and 22%, respec-

tively), 

• diffi culty to live on social welfare benefi ts (8% and 20%, re-

spectively), 

• too much red tape (7% and 17%, respectively).

Similar results were obtained during the study “Undeclared 

work in Poland” conducted by the Central Statistical Offi ce 

(GUS). Respondents mentioned the lack of job opportunities 

and insuffi cient income as the main reasons for taking up em-

ployment in the shadow economy, followed by high taxes and 

social security contributions and the possibility of obtaining a 

higher income without registering an employment relation-

ship.

In recent years, Poland has introduced several solutions 

aimed at limiting unregistered activity, including the Cen-

tral Invoice Register, Single Control File, National Receipts 

Lottery, and increasing National Labour Inspectorate com-

petences. However, these actions are aimed at combating 

the symptoms of the shadow economy, not at eliminating its 

causes. And if the problem is caused by excessive bureau-

cracy, infl exibility of employment forms or high tax burdens, 

then, in line with the 2018 results of the latest World Bank 

“Doing Business” ranking, there is still much to be done. In 

the tax category Poland occupies a mere 51st place, and in 

terms of ease and time of establishing a company we are 

ranked on the disreputable 120th place. Therefore, in order to 

reduce the size of the shadow economy, it is necessary to fi rst 

think of solutions which will encourage economic entities to 

operate in the registered sector, and not only about penalis-

ing shadow activities.

Paulina 
Malaczewska, PhD
UNIVERSITY OF ŁÓDŹ

New information 
on gender equality  

Gender equality is one of the fundamental values of 

the European Union. Closing the gender pay gap is 

one of the objectives of the Commission’s Strate-

gic engagement for gender equality (2016-2019). It 

also contributes to taking further the European pillar of so-

cial rights (proclaimed by the Parliament, the Council and the 

Commission at the Social Summit for Fair Jobs and Growth 

on 17 November in Gothenburg), notably its principle two on 

ensuring gender equality in all areas and principle three on 

equality of opportunities.

Therefore the Commission continues to promote gender 

equality. 

In the EU, the average gender pay gap is currently around 16% 

and there are many reasons for this. Management positions 

are mostly held by men, especially at the highest management 

level in companies and organisations, culminating at the top 

with less than 5% of CEOs being women. 

Closing the gender pay gap remains a major objective within 

the overarching goal of achieving gender equality. On 20th No-

vember, the Commission adopted an action plan for 2017-2019 

on the pay gap.

The plan shall be accompanied by an evaluation report on the 

Commission’s 2014 Recommendation on Pay Transparency. 

This is key to revealing the pay gap within companies and the 

relatively weak response to the Commission’s recommenda-

tions demonstrates the need for further action on transparen-

cy at EU level. 

Based the mentioned report, the Commission will assess the 

need for legislative action.

The proposed Directive on work-life balance for parents and 

carers has been given the highest priority when adopting new 

EU legislation in the fi eld of gender equality. It was included in 

the Commission’s work programme for 2018.

The main objective of the work-life balance initiative is to com-

bat discrimination against women in the labour market.

Increasing women’s participation in the labour market is ben-

efi cial for working parents and carers and helps to ensure a 

work-life balance. It benefi ts companies by helping them at-

tract and retain talents. And it also benefi ts the EU Member 

States, which currently lose a total of EUR 370 billion a year 

because of the employment gap between women and men. The 

economic losses caused by inequality in the labour market 

amount to 2.8% of the EU’s GDP.

In 2012, in the absence of suffi cient progress and commitment 

to increasing women’s participation in corporate governance, 

the Commission took action to increase women’s participa-

tion on the boards of listed companies by proposing a direc-

tive to ensure that the proportion of the under-represented 

sex among the non-executive directors of companies listed on 

stock exchanges is increased to 40%. Member States may pro-

vide for a lower percentage share (33%) provided that it also 

covers executive director roles. The Directive is gender-neu-

tral and does not establish rigid criteria that could result in 

sanctions. The Directive does not apply to SMEs and unlisted 

companies and it is a temporary solution expiring on 31 De-

cember 2033. 

Combating discrimination requires employers to recognise 

and appreciate the values of women and men of different ages, 

abilities, ethnic origin, religious beliefs and sexual orienta-

tion. At the same time it also benefi ts the company from the 

economic point of view. The European Commission supports 

voluntary initiatives to help ensure diversity and encourages 

companies, public institutions and non-profi t organisations to 

sign the Diversity Charter. The Polish Diversity Charter was 

established in February 2012 as an initiative of the Responsible 

Business Forum. To date, it has been signed by more than 200 

signatories. 

Violence against women is also a key issue for us. The EU has 

signed the Council of Europe Convention on preventing and 

combating violence against women and domestic violence, 

the so-called Istanbul Convention, which can provide a com-

mon EU vision for action in all areas of EU and Member State 

competence. We hope that we will achieve consistency in the 

approach of the various Member States towards this subject. 

The latest initiative to promote gender equality and combat vi-

olence is “Women in Transport - An EU Platform for Change”. 

It was launched on 27 November 2017 and will provide a forum 

for the exchange of best practices.

Irena 
Moozova
DIRECTORATE-GENERAL 

FOR JUSTICE AND CONSUMERS

EUROPEAN COMMISSION
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An overview 
of global 
CSR trends 

The key topics of the global corporate social responsi-

bility debate are directly linked to the most important 

global events. What is more, it is clear that CSR and 

sustainable development are solutions to many of the 

challenges the modern world faces.

THE ENVIRONMENT – IT NEEDS TO BE 
TAKEN SERIOUSLY
The days when a green offi ce was a key element of environ-

mental policy in companies are gone. A serious approach to 

environmental issues stems from climate change, which can 

no longer be underestimated. This is confi rmed by the report 

“The State of Sustainable Business 2017. Results of the 9th 

Annual Survey of Sustainable Business Leaders”1 prepared by 

Business of a Better World and GlobeScan. It shows that cli-

mate change is recognised by the US companies as the most 

important sustainability challenge. Therefore, research into 

reducing energy costs and fi nding low-carbon solutions is 

becoming increasingly important. There is more emphasis on 

electromobility as well. City centres are closing for combus-

tion vehicles, and successive governments are declaring a ban 

on the sale of combustion engine cars (Norway, India), work-

ing on similar solutions (Germany, the Netherlands, China) or 

making plans for all cars to have zero emissions by 2050 (the 

United Kingdom)2. 

Companies need to work to reduce transport emissions – re-

shaping their supply chains to increase energy effi ciency. They 

will also infl uence their suppliers to reduce emissions in logis-

tics and production.

The “SDG Index and Dashboards”3 report published in July 

2017 pointed out that relatively good indicators of developed 

countries’ sustainable development are achieved by e.g. out-

sourcing environmentally harmful activities (e.g. industrial 

production or waste storage) to developing countries. How-

ever, environmental responsibility is becoming important for 

all. Since the beginning of 2018, the Chinese market has been 

closed to 24 types of waste, which until now had been imported 

from Western Europe and the USA. The UK alone has delivered 

to China almost 3 million tonnes of used plastic since 20124. 

The lack of opportunity to ship waste to developing countries 

will force a shift in the economies of developed countries to-

wards a wider implementation of a circular economy.

EMPLOYEES – THE COMPANY MUST 
STAND OUT FROM THE CROWD
The “Z-generation” entering the labour market will force 

companies to take active measures in the fi eld of social and 

environmental responsibility. It is a generation that no lon-

ger knows the world without the Internet, and globalisation 

is a matter of course for them. It also a generation with high 

expectations of ethical production. A survey conducted by the 

Institute for Corporate Productivity on people born in the years 

1995-2012 shows that for 93% of representatives of this gen-

eration, the social involvement of a company infl uences their 

decision to choose it as their workplace5.

The situation in the labour market will also change with the 

#MeToo campaign, which swept through the U.S. and the world 

in the last months of 2017, showing the inequalities between 

women and men and the discrimination that still exist. It will 

result in the implementation of solutions promoting parities, 

equal opportunities and diversity in the workplace. In Europe, 

this will be supported by legal solutions such as: a require-

ment to report on diversity issues, or provisions on equal pay 

for men and women, similar to those introduced in Iceland.

SDG – FROM DECLARATION TO PRACTICE
Sustainability goals (SDGs) cover all major challenges facing 

the world today. According to the report “The road ahead. The 

KPMG Survey of Corporate Responsibility Reporting 2017”, 

which covered as many as 4.9 thousand companies from 49 

countries, SDGs are taken into account by about 40% of com-

panies in their reporting process. In some countries (Sweden) 

it is even 60%6. An even higher share of such companies – 62% 

– was indicated by PwC in their report “SDG Reporting Chal-

lenge 2017 Exploring business communication on the global 

goals”7 based on a study of 470 companies. Similar results 

were achieved by the Ethical Corporation in the survey of its 

members: 60% of companies integrate SDGs into their busi-

ness strategies. 

So after only two years, SDGs are an important benchmark for 

sustainable development practices. The next step must be to 

put them into practice, and this is where we must focus our 

efforts. According to “The business case for inclusive growth. 

Deloitte Global inclusive growth survey report”8 92% of com-

pany leaders support SDGs. However, so far only 17% of them 

believe that the activities of companies are suffi cient to imple-

ment them. It is also worth stressing that these practices must 

be measurable in order to demonstrate their effectiveness and 

practical impact on the environment. 

Tadeusz 
Joniewicz
RESPONSIBLE BUSINESS 

FORUM

These trends do not exhaust the existing phenomena in the 

area of sustainable development, but they well show that social 

and economic trends will have an increasingly strong impact on 

the growth of the social signifi cance of business activities. It is 

also connected with the increased role of CSR and sustainable 

development in the companies themselves. Introducing CSR 

into companies’ strategies, placing sustainable development 

among the tasks of the top management of companies (the 

so-called C-suite) – these trends occur more and more often 

and confi rm that it is impossible to separate the main area of 

activity of companies from their social and environmental re-

sponsibility.

1 „The State of Sustainable Business 2017. Results of the 9th Annual 
Survey of Sustainable Business Leaders”, www.bsr.org/reports/2017_
BSR_Sustainable-Business-Survey.pdf (access on  28.02.2018).

2 A. Petroff, These countries want to ban gas and diesel cars, http://money.
cnn.com/2017/09/11/autos/countries-banning-diesel-gas-cars/index.
html (access on  28.02.2018).

3 „SDG Index and Dashboards”, www.sdgindex.org/ (access on 
28.02.2018).

4 A. Sloan, China’s waste import ban emphasizes importance of in-
novation and the circular economy, http://csr-asia.com/newslet-
ter-china-s-waste-import-ban-emphasizes-importance-of-innova-
tion-and-the-circular-economy (access on  28.02.2018).

5 E. Samdahl, New i4cp Research: 93% of Gen Z Says Societal Impact Af-
fects Where They Work, www.i4cp.com/productivity-blog/2015/12/16/
new-i4cp-research-93-of-gen-z-says-societal-impact-affects-where-
they-work (access on  28.02.2018).

6 „The roadahead. The KPMG Survey of Corporate Responsibility Reporting 
2017”, https://assets.kpmg.com/content/dam/kpmg/pl/pdf/2018/02/
pl-Raport-KPMG-International-pt-The-road-ahead-The-KPMG-Sur-
vey-of-Corporate-Responsibility-Reporting-2017.pdf (access on  
28.02.2018).

7 „Reporting Challenge 2017. Exploring business communication on the 
global goals”, www.pwc.com/gx/en/sustainability/SDG/pwc-sdg-re-
porting-challenge-2017-fi nal.pdf (access on  28.02.2018).

8 „The business case for inclusive growth. Deloitte Global’s inclusive 
growth survey report”, www2.deloitte.com/global/en/pages/about-de-
loitte/articles/wef-business-case-inclusive-growth.html (access on  
28.02.2018).
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63 practices

44 companies

 
s every year, practices 

submitted in the area of 

corporate governance 

cover: dialogue with 

stakeholders, ethics, reporting and mam-

agement. 41 companies submitted 30 new 

practices and 32 long-term pracitices.

It can be concluded without exaggeration 

that checking with stakeholders what 

issues they deem important to address in 

the company’s social report is already a 

common practice among socially responsi-

ble companies. Most of the companies pre-

paring reports refer to their stakeholders’ 

opinions, both internal and external. There 

are also some, but definitely fewer, which 

inform local communities about their new 

investments or reflect with their stake-

holders, representing various groups, on 

the directions of the company’s further 

development in the area of sustainable 

development.

Codes of ethics and conduct continue to 

be an important part of companies’ CSR 

governance. They put a lot of effort not 

only to introduce ethical regulations, but 

also to implement them in communication 

and education, as well as to build employ-

ee identification with ethical principles. 

Companies often use new, interesting 

tools for this purpose. Awareness that 

authenticity and commitment are essential 

to creating well-functioning ethical struc-

tures is an essential part of them.

The area of reporting includes, on the one 

hand, activities related to a great effort 

to provide companies obliged to report 

non-financial data with necessary infor-

mation and, on the other hand, the first 

prepared statements. In addition, new 

entities deciding to prepare reports pre-

ceded by dialogue with stakeholders and 

reliable communication before and after 

the reporting process are on the rise.

Subsequent companies decide to prepare 

and implement a sustainable development 

strategy. The process of building it, is pre-

ceded by reliable consultations, dialogue 

sessions, analysis of the environment etc. 

Strategic CSR management also includes 

the Sustainable Development Goals and 

partnership initiatives allowing to broaden 

the scope of activities. These activities can 

create opportunities for the development 

of innovative products and services and 

facilitate reaching out to new groups of 

stakeholders.

In their strategic approach to CSR man-

agement, some entities notice issues spe-

cific to their sector, requiring organising, 

clarification and structuring. The proce-

dure for managing conflicts of interest, 

whatever area they it would apply to, must 

be understood and accepted by employees, 

as they are its first recipients. Although 

it is not an easy process, the introduction 

of such a solution demonstrates the com-

pany’s high ethical culture and provides 

valuable guidance to the employees them-

selves on how to act in certain situations 

defined by the procedure.

The number of new submitted practices 

in the area of “corporate governance” 

remains at a similar level every year, 

which means that new entities are still 

embarking on the process of social report-

ing and managing the social dialogue and 

CSR in general. However, the first results 

of the Non-Financial Disclosure Directive, 

which we have already expected to see, 

will still take some time to materialise, 

as the first quarter is the time to prepare 

them. Time will tell how they will fit into 

the landscape of social reports that have 

been created so far.

A
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his year, 20 new prac-

tices and 17 long-term 

practices were sub-

mitted in the area of 

human rights. This is almost twice as 

much as in the last year’s edition of the 

report. Most activities were devoted to 

counteracting mobbing and discrimination 

in the workplace, as well as to promoting 

diversity and creating equal opportunities 

for women and men. Companies are also 

beginning to respond to the challenge of 

an increasing number of foreigners in our 

country, and thus in the labour market.

The vast majority of practices, both long-

term and new, contribute to Goal 8 on 

decent work (12 practices) and Goal 10 (15 

practices), which reads ‘reduced inequali-

ty’. The next most frequent is Goal 5, relat-

ed to gender equality. 

As in previous years, the most frequently 

tackled topic was diversity. Companies are 

starting to take a comprehensive approach 

to the employment of people from groups 

at risk of exclusion and want to prepare for 

it those already employed as well. Among 

the initiatives submitted there were 

examples of workshops on tolerance and 

anti-discrimination for both lower level 

workers and managers, all staff informa-

tion campaigns, as well as whole organi-

sations engaging in external projects, such 

as participation in an equality march to 

support the LGBT community.

The second largest area of human rights 

practices, was activities in the field of 

policies and procedures in organisations. 

There were more new practices in the 

field of counteracting mobbing in the 

workplace submitted than last year. It is 

still a one-digit number, but the trend in 

terms of increasing the sense of security 

of workers is growing. Employers do this 

for example by making it easier to report 

mobbing, by providing anti-discrimination 

e-learning and introducing transparent 

policies and practices available to all 

employees for dealing with mobbing or 

similar behaviours. 

The number of companies in which the 

topics of counteracting discrimination, 

inclusion and diversity, i.e. respect for 

human rights, start to permeate many 

processes, procedures and areas of activ-

ity is gradually growing. The human rights 

chapter of this Report still has the least 

number of submissions, but year after 

year there is a change for the better. This 

change in employers’ approach to human 

rights is indicated not only by the number 

of reported practices, research results 

and reports, but also by the observations 

of the Responsible Business Forum. There 

is a growing interest in the meetings on 

diversity management organised under 

the Diversity Charter, and in 2017 only the 

Charter itself was signed by almost 50 new 

organisations.

The practices reported this year suggest 

that employers recognise the benefits of 

creating more diverse, open and inclusive 

workplaces, which can result not only in 

more innovation but also in higher returns 

(McKinsey&Company’s study “Delivering 

through diversity”). 

T
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n this year’s edition of the 

report, the group of activ-

ities most represented in 

the area of labour practic-

es again included employee volunteering 

(64 out of 313 new and long-term sub-

missions). Increasingly, companies focus 

on employee engagement and enable 

employees to volunteer and allocate funds 

for this purpose within their grant pro-

grammes. Bottom-up initiatives, which are 

then transformed into voluntary actions, 

are also emerging. The ways in which 

volunteering is present in companies var-

ies from the mentioned employee-driven 

actions to top-down voluntary schemes. 

Volunteering is carried out in an action, 

spontaneous or cyclical manner. It is of a 

competence nature, but it also involves the 

use of other company resources. The ben-

eficiaries of the aid are children and young 

people, the elderly and people in difficult 

financial circumstances. Support is pro-

vided to the individual units concerned, 

e.g. schools, day care centres, nursing 

homes, as well as animal shelters.

Two further categories very close in sub-

ject matter, employee health and safety at 

work, account for as much as 35% of all 

workplace practices. It is clear, therefore, 

that concern for the welfare of employees 

consumes a large part of responsible 

employers’ activity. In the employee health 

category, the authors of the practices 

focused mainly on preventive campaigns. 

One of the companies, for example, decid-

ed to carry out genetic testing to enable 

employees to better identify their health 

needs. An interesting trend is combining 

sports passions with charity activities. And 

by complementing their actions with nutri-

tional education, companies comprehen-

sively motivate their employees to conduct 

a healthy lifestyle. 

More than 30 new submissions are 

included in the safety at work category. 

Companies are aware of potential risks 

and threats and try to prevent them. 

Employees, as “active observers”, are 

involved in the process of improving safe-

ty. They can report situations that pose a 

threat to the health and life of themselves 

or others. Awareness-raising activities are 

therefore very important. During train-

ings and workshops, employees learn, for 

example, how to use defibrillators, provide 

first aid, and drive safely. In addition to 

the practical aspects, companies rely on 

cyclical initiatives to ensure an appropriate 

level of knowledge. Security days, weeks 

and months are organized.

It is also worth noting that CSR practi-

tioners are very interested in practices 

that broaden the knowledge and com-

petences of the employees. Training 

and development is the fourth and last 

category to include more than 20 new 

submissions. The initiatives aim to develop 

both hard and soft skills in the workforce. 

Practices promoting mutual learning, such 

as Train the trainer, are becoming more 

and more popular.

Naturally, workplace practices most often 

refer to Goal 8: Promote sustained, inclu-

sive and sustainable economic growth, full 

and productive employment and decent 

work for all. Practices often also refer to 

Goals 3 and 4 such as numerous activities 

of an educational, preventive or preventive 

nature. 

Companies conduct activities aimed at 

the development of their employees. They 

want to provide them with a friendly and 

safe workplace. In addition to top-down 

programmes, employers are increasingly 

supporting employees’ own initiatives 

and using their experience and knowl-

edge, which is particularly valuable in 

terms of safety. Employee participation is 

an important element of motivation and 

engagement. 
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THE ENVIRONMENT

80 

 
it is pleasing that the number 

of best practices implemented 

by companies within the envi-

ronment area has increased 

once again. There were 104 new initiatives 

submitted, 32 more than last year. They 

are classified in the following categories: 

biodiversity, certification, ecological edu-

cation, creating eco-offices, eco-construc-

tion, eco-effectiveness, eco-products, 

renewable energy sources, pro-environ-

mental programmes, recycling, zero waste 

and sustainable transport.

The greatest number of activities is still 

related to ecological education. This year 

there are as many as 30 new practices 

(12 in the previous report), organized 

mainly for the benefit of employees, cus-

tomers and consumers. Many educational 

measures have been taken in response to 

the continuing smog problem. Companies 

direct them at their employees and inhabi-

tants of selected regions, who are particu-

larly exposed to breathing poor quality air. 

This time around, however, it was non-en-

ergy companies that submitted most of the 

initiatives. Their information activities are 

supported by such initiatives as distribu-

tion of protective masks or installation of 

air quality sensors.

Companies also improve the air quality 

directly, e.g. by introducing sustainable 

transport. Descriptions of investments 

in ecological car fleets are accompanied 

by information on educational activities, 

limiting the number of trips (within the 

framework of joint commuting to work 

and home) or learning how to drive eco-

nomically. Employees are encouraged to 

use their bikes, and the points they earn 

this way allow them to support a selected 

charity action. 

Eco-efficiency measures (14 new practic-

es) are still very popular, yielding tangible 

results in the form of savings in shops or 

factories, as well as lower CO2 emissions. 

Companies invest in circular economy 

solutions, such as heating systems pow-

ered by raw materials or systems for 

reusing heat generated at earlier stages 

of production. Companies also undertake 

reporting, mainly by identifying potential 

environmental loses.

Initiatives to increase environmental effec-

tiveness engaging employees, as well as 

multifaceted environmental protection 

programmes are described in the category 

of pro-environmental programmes (14 new 

practices). Importantly, this group often 

includes a very broad range of activities 

and practices, which would normally be 

described separately under other cate-

gories. This indicates a mature and com-

prehensive approach to ecology by these 

companies and their awareness of the 

environmental impact.

Smaller circular economy projects are 

described in recycling and zero waste cat-

egories. The latter category was not iden-

tified separately in the previous report, but 

now it includes, among other things, prac-

tices that minimize food waste, as part of 

the implementation of the second sustain-

able development goal: zero hunger.

This year’s ranking also includes 69 initia-

tives already reported in previous reports 

and still being implemented. Most often, 

they describe measures for sustainable 

transport (14 long-term practices) and 

pro-environmental programmes of com-

panies (also 14 long-term practices). 

I
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total of 23 new and 26 

long-term practices were 

described in the area of 

fair operating practices 

(28 and 17, respectively, last year).

As in the previous year, a large propor-

tion of new practices concerns broadly 

understood education, but the practices in 

this area are very diverse. Some relate to 

education on sustainable development as 

a whole – in the form of campaigns pro-

moting Sustainable Development Goals or 

non-financial reporting. Others address 

specific areas of activity, such as circular 

economy and ethical financing. There are 

also industry practices present in the area 

of construction, pharmacy and advertising. 

These activities are certainly conducive 

to building awareness among employees, 

customers and other stakeholders and 

form the basis for the sustainable develop-

ment of a company.

However, it is important that companies 

also turn their educational activities into 

practical shaping of relations with their 

suppliers. Nearly half of fair operating 

practices relate to relationships with 

suppliers and sub-contractors. Not only 

do the companies pay attention to their 

activities, but they also want their entire 

supply chain to become more sustain-

able. Conferences promoting social and 

environmental responsibility of suppliers, 

codes of conduct and guidelines for coop-

erating companies, as well as audits con-

ducted in cooperation with external enti-

ties prove the growing trend of cooperation 

with suppliers in the field of sustainable 

development. The activities of companies 

show the whole spectrum of solutions and 

it is worth taking a look at them in order 

to implement some in your business prac-

tice. Monitoring the supply chain, paying 

attention to the impact of your company 

and its products throughout their life cycle 

is the future of the responsible business. 

It allows to monitor market situation, pre-

dict trends and manage risk. It is also an 

opportunity, because it enables us to see 

changes that can be used to obtain busi-

ness benefits.

Practices should reflect the current mar-

ket situation, which is why the measures 

aimed at Ukrainian workers are very wel-

come. This group is particularly vulnerable 

to discrimination of any kind, mainly due 

to their lack of knowledge of the language 

and regulations in force in Poland. For 

many companies, foreign workers are an 

important partner and it is valuable that 

this phenomenon has been recognised. It 

can be assumed that this trend will contin-

ue as more companies see the potential in 

good relations with foreign employees. 

Submitted practices also include mea-

sures to combat fraud and theft of all 

kinds. It is worth noting that the extensive 

cooperation between companies and pub-

lic institutions has been successful. The 

formula of this cooperation encourages 

propagation of such activities into new 

areas or sectors. 

Fair operating practices are one of the 

most important areas affecting the con-

duct of business as a whole, and the com-

panies that decide to engage in introducing 

them will gain a significant competitive 

advantage.
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his year, 28 organisations 

submitted 44 new practic-

es in the area of consumer 

issues. Unfortunately, this 

number is lower than in the previous year, 

when 47 new practices from 29 companies 

were submitted. In addition, 21 entities 

submitted 35 long-term practices. 

New consumer practices most often refer 

to 6 Sustainable Development Goals: 

Goal 3: Ensure healthy lives and promote 

well-being for all at all ages (9 submis-

sions); Goal 4: Ensure inclusive and equita-

ble quality education and promote lifelong 

learning opportunities for all (9 submis-

sions); Goal 8: Promote sustained, inclu-

sive and sustainable economic growth, full 

and productive employment and decent 

work for all (7 submissions); Goal 9: Build 

resilient infrastructure, promote inclu-

sive and sustainable industrialisation and 

foster innovation (9 submissions); Goal 11: 

Make cities and human settlements 

inclusive, safe, resilient and sustainable 

(6 submissions); Goal 12: Ensure sustain-

able consumption and production patterns 

(16 submissions). Interestingly, last year’s 

goals were subsequently: 2, 7, 9 and 10.

This year’s clear and strong trend in con-

sumer issues is customer aids. Companies 

are adapting their offerings to the needs 

of the elderly and the poor in particular. 

More and more organisations pay attention 

to the simplification of the incomprehen-

sible language of formal documents and 

the preparation of clear and standardised 

templates for official letters. A novelty 

is the courtesy to local dialects and the 

preparation of offers in regional languages 

of ethnic minorities. Functional applica-

tions are also being introduced. 

The second largest category in terms of 

the number of reported practices is con-

sumer education. The presented practices 

indicate the need to educate clients both 

in the field of procedures and risks related 

to dishonest service providers, as well as 

promoting prosumer attitudes and money 

saving habits.

We also observe a continuation of some 

themes in the area of availability of prod-

ucts and services from the previous years. 

Once again, modern technological solu-

tions and applications play an important 

role. This category is definitely based on 

innovation and the projects range from the 

introduction of inductive loops for people 

with hearing impairment to innovative 

solutions to improve the transfer of power 

line networks. Responsible consumption is 

the area dominated by the alcohol indus-

try. Practices in this area are implemented 

mainly through educational campaigns and 

information campaigns. 

Surprisingly, a small number of practices 

were submitted in responsible marketing 

or consumer participation categories. 

It remains to be hoped that these areas 

will be appreciated in the coming years. 

The number of practices submitted in the 

area of consumer issues has remained at 

a similar level compared to previous years. 

Unfortunately, this number still signifi-

cantly differs from other areas presented 

in the report. 
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ocal community involve-

ment and development 

has traditionally been 

the most comprehensive 

part of the report and contains the most 

submitted practices. PN-ISO 26000:2012 

standards in this area include activities 

grouped into 16 categories: physical activ-

ity, road safety, good neighbour, charitable 

and philanthropic activities, adult educa-

tion, child and youth education, social 

innovations, social campaigns, culture 

and the arts, socially-engaged marketing, 

preventive health care, entrepreneurial 

development, job creation and competency 

development, non-governmental organisa-

tions support, cooperation with universi-

ties and sustainable cities.

The strong influence of this year’s prac-

tices onto labour market problems is vis-

ible. In partnership with schools and uni-

versities, companies educate and attract 

new skilled workers. They look for future 

employees among outstanding students 

through competitions, internships, appren-

ticeships and scholarships. Study visits 

and meetings encourage young people to 

choose specific career paths. Many of the 

submitted practices were motivated by the 

shrinkage of smaller towns and the signifi-

cant outflow of workers into retirement.

One of the European trends that has 

emerged among submitted initiatives is 

the fight against food waste. Practices 

show the actions taken by large retail 

chains in cooperation with NGOs to reach 

those in need both directly, through the 

delivery of food packages, and indirectly, 

through the preparation of meals.

Hackathons, i.e. events focused on the 

acquisition prototype solutions and tools 

by companies, have made an important 

appearance among the practices. Since 

anyone can get involved in a hackathon, 

the companies may obtain a solution to 

a specific problem directly from their 

stakeholders.

The submitted practices also prove that 

cooperation in the form of long-term 

partnerships between companies and 

specific organisations is stabilising. There 

is a visible multi-level cooperation with 

large and recognizable entities: Caritas, 

the Federation of Polish Food Banks, the 

Wiosna Association with the “Noble par-

cel” (Szlachetna Paczka) campaign or uni-

versities of the third age.

Companies are also ready to take action 

under the influence of an emergency 

event. In this chapter you will find a 

description of the initiatives taken after 

the storms that hit Poland last year.

It is still popular for employees to initi-

ate different collections, with the popular 

pre-Christmas collections, but also those 

supporting animal shelters. Blood donors 

organise their initiatives, linking them with 

the registration of potential bone marrow 

donors. An interesting trend in last exam-

ple is the organisation of activities aimed 

not only at employees of one company, but 

also at others – neighbouring companies, 

co-workers or suppliers.

In this year’s Report, this chapter chal-

lenges the stereotype of society being only 

a recipient. The community also gives – 

ideas, solutions to problems, guidelines 

for development, but most of all, employ-

ees, without whom no company will be 

able to function. In this respect, some of 

the actions described here can be anal-

ysed as long-term investments in people.
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No Company Number of practices in the area Total

1 3M 1 3 5 1 10

2 Aasa Polska 1 1

3 ABC-Czepczyński 3 3

4 Akzo Nobel Decorative Paints 1 1

5 Allegro.pl 1 1 1 3

6 ANG Spółdzielnia 3 1 2 1 4 11

7 Antalis POLAND 1 2 1 4

8 ANWIL 8 1 1 3 13

9 Aquanet 1 2 1 1 5

10 ArcelorMittal Poland 2 1 3

11 Arena Gdańsk Operator 1 1

12 ArtGroup 2 2

13 Asseco Poland 1 1

14 Autostrada Wielkopolska 1 1

15 BANDI Cosmetics 1 1

16 Bank BGŻ BNP Paribas 2 2 5 4 1 3 18 35

17 Bank Millennium 2 1 1 1 4 9

18 Bank Ochrony Środowiska 1 3 1 5 10

19 Bank Zachodni WBK 1 3 1 2 4 21 32

20 Bayer 2 2

21 BEST 2 2 4

22 BETTER. 1 1 2

23 BIBUS MENOS 1 3 4

24 Biuro tłumaczeń KONTEKST 1 1 2

25 Canon Polska 1 1 1 3

26 Capgemini Polska 2 3 4 9

27 Carlsberg Polska 1 2 1 1 5

28 Carrefour Polska 2 6 11 3 7 11 40

29 Castorama Polska 3 2 5

30 CCC 3 3 1 1 1 3 12

31 CEMEX 1 2 3 1 1 8

32 Centrum Lokalizacji CM 1 1

33 Ceramika Paradyż 1 1

34 Citi Handlowy 3 1 12 16

35 Coca-Cola HBC Polska 1 4 6 1 5 17

36 Cognifi de Polska 2 2 5 9

37 Concordia Polska TUW 3 3

38 Credit Agricole Bank Polska 2 7 3 2 3 3 20

39 Credit Suisse (Poland) 2 4 1 2 9

40 CSR Consulting 1 1

41 CSRinfo 1 3 1 5

42 Danone 2 2

43 DB Cargo Polska 1 2 2 5

44 De Heus 1 1 2

45 Deloitte 1 1

46 DENTSU AEGIS NETWORK POLSKA 7 1 2 10

47 Diageo Polska 4 4

48 DOZAMEL 1 1 4 6

49 Eiffage Polska Budownictwo 1 1

50 Elephate 1 1

51 EmiTel 1 1 8 10

52 ENERIS Ochrona Środowiska 1 1 1 4 3 10

53 ERGO Hestia 1 10 4 1 3 9 28

54 EURO BANK 1 1 2

55 Eurocash 1 1 5 2 1 1 3 14

56 Europ Assistance Polska 1 2 3

57 EY Global Services (Poland) 3 3

58 FAMUR 1 1

59 Farm Frites Poland 1 2 2 2 7

60 Fiat Chrysler Automobiles (FCA) 1 4 1 3 9

61 Fresenius Medical Care Polska 1 1

62 FRoSTA 1 3 4

63 Fujitsu Technology Solutions 1 1 2

64 Górażdże Cement 1 1

65 Grupa Adamed 1 2 1 1 2 7

66 Grupa Agora 1 2 1 1 29 34

67 Grupa ATERIMA 1 1 2 4

68 Grupa Enea 1 5 4 11 21

69 Grupa GPEC 1 1 1 3

70 Grupa Inwest – HM Inwest 1 1

71 Grupa Kapitałowa LOTOS 1 5 1 4 11

72 Grupa Raben 2 6 1 2 11

73 Grupa Servier Anpharm Przedsiębiorstwo Farmaceutyczne 1 1

74 Grupa VELUX i spółki siostrzane w Polsce 2 2 4

75 Grupa Żywiec 1 2 2 1 2 8

76 Henkel Polska 3 4 1 2 1 8 19
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INDEXINDEX

77 Hewlett Packard Enterprise (Global Business Center) 2 7 1 2 12

78 Hortex (Grupa Hortex) 1 1 2

79 Horus Innowacyjne Materiały Przemysłowe 1 4 1 2 8

80 IBM 1 1

81 ICP Group 1 1

82 Idea Bank 5 1 6

83 IKEA Retail 1 4 4 9

84 Immochan Polska 1 1 2

85 ING Bank Śląski 7 4 1 4 16

86 InterKadra 1 4 5

87 ITM Polska (Grupa Muszkieterów) 4 4

88 Jeronimo Martins Polska 1 9 10

89 Jet Line 1 1 2

90 Job Impulse Polska (Strefa Job) 1 3 4

91 Kompania Piwowarska 3 1 4

92 Konferencja Przedsiębiorstw Finansowych w Polsce – 
Związek Pracodawców

3 1 4

93 Kopalnia Soli „Wieliczka” 4 4

94 KPMG 2 2 4 8

95 KRUK 2 2

96 KUEHNE + NAGEL 12 1 3 16

97 Laboratorium Kosmetyczne Dr Irena Eris 1 1

98 LafargeHolcim 1 1 4 6

99 Leroy Merlin 1 2 2 5 10

100 Little Greenfi nity 1 1

101 LPP 2 1 2 5

102 Lubelski Węgiel „Bogdanka” 2 1 1 4

103 Luxoft Poland 1 1

104 Lyreco Polska 1 1 4 2 1 1 10

105 Mastercard Europe, oddział w Polsce 2 2

106 mBank 3 6 7 16

107 McDonald’s Polska 1 1

108 Medicover 3 3

109 MetLife 1 3 4

110 Międzynarodowy Port Lotniczy im. Jana Pawła II Kraków – Balice 2 3 1 2 3 11

111 Monika Klonowska – Szkolenia; 
Relations Maria Pawłów

1 1

112 Mostostal Warszawa 1 1 1 3 6

113 mPTech 1 1

114 Nationale-Nederlanden Towarzystwo Ubepieczeń na Życie 1 2 3

115 NESPERTA 1 1

116 Nestle Polska 2 2

117 Nokia Solutions and Networks 1 1

118 Nowy Styl (Grupa Nowy Styl) 3 1 4

119 NSG Group w Polsce 1 2 3

120 NUTRICIA 2 2

121 Orange Polska 1 1 3 1 1 2 8

122 ORLEN KolTrans 1 1

123 OTTO Work Force Polska 1 2 3

124 P.P. „Porty Lotnicze” 2 2

125 Pelion 4 2 9 15

126 PGE Polska Grupa Energetyczna 2 3 1 3 6 15

127 PKO Bank Polski 1 4 1 6 12

128 PKP CARGO 1 1 1 3

129 Polenergia 1 1 1 3

130 Polpharma 1 4 11 1 4 21

131 Polska Grupa Zbrojeniowa 1 1 2

132 Polski Instytut Odszkodowań 1 1

133 Polski Koncern Naftowy ORLEN 2 10 7 12 31

134 Polski Ogród (Grupa Hortex) 1 1

135 Polskie Górnictwo Naftowe i Gazownictwo 3 2 1 12 18

136 Pramerica Życie TUiR 1 1 2

137 PRESS-SERVICE Monitoring Mediów 2 2

138 Procter &  Gamble Polska 3 3

139 Provident Polska 1 4 5 10

140 PwC 1 2 3 3 4 13 26

141 Roche Polska 1 2 1 4

142 Rossmann SDP 1 1

143 Sabre Polska 2 1 3

144 Samsung Polska 1 1

145 Sanofi 6 8 14

146 Schenker (DB Schenker) 3 5 4 4 16

147 Sela 2 2

148 Siemens 1 1

149 SITECH 2 1 6 1 2 12

150 Skanska w Polsce 2 2 3 2 5 14

151 Sodexo Benefi ts and Rewards Services Polska 1 1

152 Sodexo Polska On-site Services 1 1

153 Solski Communications 1 1 2
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154 Solwit 1 1

155 Stena Recycling 1 1 1 3

156 Stowarzyszenie Komunikacji Marketingowej SAR 1 1

157 SumiRiko Poland (d. TRI Poland) 1 6 1 6 14

158 TAURON Polska Energia 1 6 4 2 5 8 26

159 Tchibo Warszawa 1 1 1 3

160 Tesco Polska 2 2 2 6 12

161 TK Maxx 1 1

162 T-MOBILE POLSKA 3 5 1 1 7 17

163 Totalizator Sportowy 4 4

164 Transition Technologies 1 1

165 Veolia Energia Polska 1 2 2 4

166 Vilmorin Garden 1 1

167 VIVE Group 1 1

168 Volkswagen Motor Polska 1 2 16 3 8 30

169 Volkswagen Poznań 1 6 2 2 11

170 Warsaw Genomics 1 1

171 Wawel 1 1 1 3

172 wonga.pl 1 1

173 Zakład Fotografi czny u Jarka – Jarosław Deka 3 3

174 Zakład Utylizacyjny 1 1 1 3

175 ZT „Kruszwica” 1 1

176 Związek Pracodawców Polski Przemysł Spirytusowy 1 1

177 Żywiec Zdrój 2 2
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SUSTAINABLE DEVELOPMENT GOALSINDEX

End poverty in all its forms 

everywhere

End hunger, achieve food security 

and improved nutrition and promote 

sustainable agriculture

Ensure healthy lives and promote well-

being for all at all ages

Ensure inclusive and quality education 

for all and promote lifelong learning

Achieve gender equality 

and empower all women and girls

Ensure access to water 

and sanitation for all

Ensure access to affordable, reliable, 

sustainable and modern energy for all

Promote inclusive and sustainable 

economic growth, employment and 

decent work for all

Build resilient infrastructure, promote 

sustainable industrialization and foster 

innovation

Reduce inequality within 

and among countries

Make cities inclusive, safe, resilient 

and sustainable

Ensure sustainable consumption and 

production

Urgent action to combat climate change 

and its impacts

Conserve and sustainably use the 

oceans, seas and marine resources

Sustainably manage forests, combat 

desertifi cation, halt and reverse land 

degradation, halt biodiversity loss

Promote just, peaceful and inclusive 

societies

Revitalize the global partnership for 

sustainable development

Goal 1

47 practices

Goal 7

18 practices

Goal 8

136 practices

Goal 9

57 practices

Goal 10

61 practices

Goal 11

81 practices

Goal 13

41 practices

Goal 14

5 practices

Goal 15

46 practices

Goal 16

18 practices

Goal 2

26 practices

Goal 3

224  practices

Goal 4

332 practices

Goal 5

24  practices

Goal 6

11 practices

Goal 12

102 practices

Goal 17

16 practices
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ABOUT RESPONSIBLE BUSINESS FORUM

RAPORT 
ODPOWIEDZIALNY 

BIZNES W POLSCE

D o b re  p r a k t y k i 20
16

Tematyka publikacji nawiązuje do Celów Zrównoważonego Rozwoju: 

Wolontariat 
pracowniczy 

na rzecz 
społeczności 

lokalnych

Jak zorganizować 
Dzień Różnorodności?  
INSPIRATOR

1

Analiza medialna 
Nr 1/2017

Komentarz FOB

Woda jako temat CSR w mediach w 2016 roku*

* Instytut Monitorowania Mediów dane z monitoringu prasy i internetu 

   w okresie 1.01.2016 - 31.12.2016 na hasło „woda” w kontekście CSR.

PUBLIKACJA WPISUJE SIĘ 
W REALIZACJĘ CELÓW:

Marzena Strzelczak      
– dyrektorka generalna 

Forum Odpowiedzialnego Biznesu

Odpowiedzialne gospodarowanie 
niezbędnymi do życia zasobami 
wodnymi, do których dostęp 
i których stan jest coraz bardziej 
zagrożony przez działalność 
człowieka i postępujące zmiany 
klimatu,  staje się jednym 

z najpilniejszych wyzwań nie tylko dla państw, ale także 
dla biznesu. Tym samym to temat niezwykle istotny 
w kontekście społecznej odpowiedzialności biznesu 
i zrównoważonego rozwoju, co znajduje odzwierciedlenie 
w Celach Zrównoważonego Rozwoju.

Analiza medialna Forum Odpowiedzialnego Biznesu i Instytutu 
Monitorowania Mediów „Woda jako temat CSR w mediach 
w 2016 roku” powstała w celu pokazania zaangażowania 
biznesu na rzecz wody oraz zbadania, czy i jak temat wody 
istnieje w mediach, piszących o CSR/zrównoważonym rozwoju.
Publikacja to efekt naszej analizy ponad 1800 wycinków 
medialnych, co pozwoliło nam wyodrębnić sześć tematów, 
omówionych poniżej. Nie wyczerpują one puli zagadnień 
opisanych w mediach w 2016 roku. Są jednak kluczowe dla 
CSR z perspektywy organizacji eksperckiej, jaką jest Forum 
Odpowiedzialnego Biznesu. Są również najpowszechniejsze 
w mediach, tym samym istotne dla opinii publicznej.

Kluczowe sześć tematów to: dostęp do wody, woda 
w mieście, woda w budownictwie, OZE/woda w energetyce, 
woda w produkcji, edukacja na temat wody. Każdy z nich 
został opatrzony przynajmniej jedną dobrą praktyką fi rmy. 

Dodatkowo, dzięki danym ilościowym czytelnik może poznać 
więcej szczegółów, jak wyglądał  temat wody w mediach 
w 2016 roku. Analiza zawiera informacje dotyczące m.in. 
najaktywniejszych dziennikarzy, najczęściej poruszających 
te kwestie w mediach czy wartości analizowanych wycinków 
(AVE). 

Powstanie analizy nie byłoby możliwe bez Instytutu 
Monitorowania Mediów - partnera analitycznego Forum 
Odpowiedzialnego Biznesu. Serdecznie dziękujemy IMM 
za udostępnienie materiałów do analizy i wsparcie w jej 
przygotowaniu.

PRZEGLĄD 
PRZYGOTOWANY 

PRZEZ:

CONTACT DETAILS
ul. Szpitalna 5/20, 00-031 Warszawa

biuro@fob.org.pl 

odpowiedzialnybiznes.pl

@FOB_Poland

ForumOdpowiedzialnegoBiznesu

@FOB_poland

/company/responsible-business-forum 

1

Analiza tematyczna 
Nr 1/2017

Marzena Strzelczak   
– Dyrektorka Generalna,  
Członkini Zarządu Forum 
Odpowiedzialnego Biznesu

Szanowni Państwo, 
z przyjemnością oddajmy  
w Państwa ręce analizę Forum 
Odpowiedzialnego Biznesu 
poświęconą ujawnianiu danych 
pozafinansowych i polityki 

dotyczącej różnorodności. Nowe przepisy obowiązujące  
w Unii Europejskiej, w naszym kraju dotyczą około  
300 podmiotów. 

Polskie regulacje stawiają na promocję tematu, nie 
wymuszanie raportowania CSR. Przygotowanie odrębnego 
raportu społecznego jest tylko jedną z możliwych opcji ich 

wypełnienia. Podobnie, w odniesieniu do kwestii  
dotyczących polityki różnorodności – firmy zobligowane  
są do jej przedstawienia lub wyjaśnienia czemu takiej polityki 
nie stosują. Warto przy tym pamiętać o kontekście – obecnie 
większość polskich firm, nie tylko nie publikuje raportów 
społecznych, ale też wystarczających informacji społecznych  
i pracowniczych, by spełnić wymagania nowych regulacji, 
tylko nieliczne wykorzystują potencjał zarządzania 
różnorodnością (patrz: „Raportowanie wyzwaniem dla spółek 
w Polsce”, s.14).

Polska transpozycja Dyrektywy UE jest jedną z najbardziej 
przyjaznych biznesowi, czas pokaże, jakie przyniesie efekty. 
Niezależnie jednak od przyjętych rozwiązań, nowe regulacje 
wspierają – na poziomie europejskim i krajowym – tak 
bardzo potrzebną transformację biznesu i ułatwią jego 
interesariuszom, w tym także inwestorom i konsumentom, 
dokonywanie świadomych wyborów. 

ABOUT RESPONSIBLE BUSINESS FORUM

RBF IN NUMBERS 2017/

68 applications

A comprehensive 

collaborative programme 

involving the RBF and 

companies, which 

contributes to spreading 

CSR ideas in Poland.

Educational 

programme addressed 

to students and with 

an aim of creating new 

innovators, managers 

and leaders of change.

Training offer targeted 

for companies,

that want to fi nd 

out about CSR and 

sustainability.

Obligation of the employer 

to activly prevent 

discrimination, introduce 

equal treatment and 

diversity management 

policy in the workplace.

544 677 
views

187 738 

unique users

The longest acting 

CSR portal in Poland.

#CSRwPL

Contest for journalists 

and experts writing 

about CSR/ sustainable 

development

60 applications

PUBLICATIONS

Co-organising working groups as part 
of the Team for Sustainable Development 
and Corporate Social Responsibility, 
an auxiliary body of the Ministry of Development

11th Responsible Company Ranking, 2017 

Responsible Company Ranking (ranking 
prepared by Kozminski University and the 
Gazeta Prawna daily in cooperation with Deloitte)

CSR Reports COMPETITION 

Awards for the best CSR reports 
(in cooperation with Deloitte)

COOPERATION IN POLAND

COOPERATION WITH INTERNATIONAL 
ORGANISATIONS

The Responsible Business Forum is the 
largest NGO in Poland, addressing the 
concept of corporate social responsibility in 
a comprehensive manner, with the longest 
tradition in Poland, operating since 2000.

The Forum is a think-and-do-tank that initiates 
and partners in key Polish CSR undertakings.

We inspire business that changes the world 
and provide a meeting place for people who 
change business. We promote sustainable 
development.

208 signatories

5th
 anniversary of 

Diversity Charter in Poland

4th
 Diversity Day

49 strategic partners

10 new partners in 2017

8 partner meetings

15 meetings

20 ambassadors 

in 13th edition

3 main topics

53 applications

8 winners

Nagroda przyznawana osobom, które swoim osobistym 

zaangażowaniem przyczyniły się w latach 2015 – 2016 

do upowszechniania społecznej odpowiedzialności 

biznesu (CSR).  Nagroda przyznawana jest w trzech 

kategoriach: Biznes, Sektor Pozabiznesowy i – 

z okazji obchodów 5 lat projektu Karta Różnorodności – 

Różnorodność.



 

www.responsiblebusiness.pl

STRATEGIC PARTNERS

ANALYTICAL 
PARTNER

TRANSLATION 
PARTNER

SUPPORTING 
PARTNER

RESEARCH 
PARTNER

PRINTING 
PARTNER

INSTITUTIONAL 
PARTNER

COMMUNICATION 
PARTNERS




